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EH Brand Guidelines

Hello

Welcome to the Environment and Heritage brand guidelines for the

Department of Climate Change, Energy, the Environment and Water.

Templates and images are available to download at:
images.environment.nsw.gov.au

Logos and other resources are available to download at:
environment.nsw.gov.au/about-us/who-we-are/brand-and-logo

V4 January 2024
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Brand

Architecture

The diagram on this page shows the brand
architecture relationship between NSW
Government, the Department of Climate Change,
Energy, the Environment and Water (DCCEEW) and
the Environment and Heritage (EH).

Parent brand

EH is a group within the Department of Climate
Change, Energy, the Environment and Water and
is a subsidiary of the NSW Government. This
means it is wholly owned and governed by the
NSW Government. As such, EH and its programs
must use the waratah logo for all public facing
communications.

Peer brands

These are independent peer or partner brands
to EH. They are on equal footing with EH in the
Department of Climate Change, Energy, the
Environment and Water brand hierarchy.

EH Brand Guidelines

NSW

GOVERNMENT

l

Department of Climate
Change, Energy, the
Environment and Water

Environment and Heritage

NSW

GOVERNMENT

NSW National Parks
and Wildlife Service

Environment Protection
Authority

Peer/partner brands
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Brand

NSW Government Masterbrand

Departments and agencies need to ensure that the
NSW Government brand is used prominently and
consistently across services and communications,
creating recognition and clarity so that our
customers can have an improved experience.

Masterbrand is the default category for all
of NSW Government. This applies to all of the
Environment and Heritage.

In some instances, a brand exemption may be
granted where masterbrand is not appropriate.

EH Brand Guidelines

EH programs and Masterbrand
non-corporate design

EH approved programs can use Masterbrand
non-corporate design for greater expression and

flexibility. Conditions apply, please refer to INSITE.

Examples of Masterbrand non-corporate are
Biodiversity Stewardship and Credits Supply and
Seabirds to Seascapes.

Criteria for Masterbrand
non-corporate branding

Criteria for NSW Government Masterbrand
non-corporate branding have been developed to
help you determine whether you have a strong
business case for a visual identity. This process
was developed to ensure the benefits of another
visual identity do not outweigh the costs involved.

Please submit your application addressing the
criteria to the Brand and Design team
(brand.design@environment.nsw.gov.au)

If you disagree with the review outcome, the
request is then escalated to the Director of
Public Affairs.

1. EH program or NSW government program
or portal name

2. Program has funding for 3 or more years

. Detail the stakeholders, their size and why

they need a distinctive approach and unique
tone of voice.

. Outline your key partnerships and

sponsorships. Detail why a unique visual
identity is necessary to maintain these
relationships and/or funding.

. Explain your communications strategy,

objectives, messaging and communication
channels (such as paid advertising plan and
budget, events strategy).

. Demonstrate existing brand recognition,

including any research on stakeholder recall.
Provide evidence that this program has existing
brand awareness that will be detrimentally
impacted if it does not have its own visual
identity. Please detail recognition statistics
(such as search results, traditional and social
media activity, customer surveys).

. Detail any anticipated media coverage.

. Outline the business revenue or operations

affected if no visual identity is developed/
Where applicable, detail monetary value.

For example, the return on investment for
programs that generate income (or receive
funding) should be 5:1 revenue (or funding) to
cost [(estimated revenue or funding — visual
identity cost) + visual identity cost].
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Brand

EH Masterbrand non-corporate

The images opposite show the brand
system relationship between EH and
its non-corporate programs.

EH brand

EH is a group within DCCEEW and is a subsidiary
of the NSW Government. This means it is wholly
owned and governed by NSW Government,
maintaining a strong affiliation through the logo
and other brand elements.

Department logo lock ups were retired in
December 2021, now we use a separate text
treatment style. Please refer to page 7 for
more detail.

EH programs

These are EH programs that have been granted
permission to use NSW Government Masterbrand
non-corporate distinct visual identity, while still
being governed by EH. They must still feature the
NSW Government logo.

EH managed program

These are managed programs that use the EH
managed program template system. They are
governed by EH.

EH Brand Guidelines

EH brand

Engaging heading
5-8 words long

Informative subtitle 5-8 words long

Department of Climate Change, o4
Energy, the Environment and Water N2L
In partnership

& NSW

with
he University of Sydney —— Govme NT

EH programs

‘environment.nsw.gov.au

Biodiversity Stewardship ¥
and Credits Supply "!! s
NS
NSV
Biodiversity

Credits Catalogue

Credits for sale and landholder stewardship stories

April 2023 Issue 1

\)
\
[Engaging heading
5-8 words long]

[Informative subtitle 5-8 words long]

AWk

Seabirds to Seascapes
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Our logo

Variations and clear space

The examples opposite show correct
placement of the NSW logo in
EH communications.

The stand alone logo is used on all applications.
The NSW Government logo must always be used
in full colour.

Note: On some collateral such as pull-up
banners, you may require to use the logo
within a bounding box.

Always use the templates supplied and master
artwork for the bounding box and logos, never
recreate these. Templates are available from
INSITE and the Image Library.

Logos can be downloaded from the website:
environment.nsw.gov.au/about-us/
who-we-are/brand-and-logo

EH Brand Guidelines

NSW primary logo

NSW

GOVERNMENT

Wik
NS

GOVERNMENT

Clearspace for logo

NSW logo in bounding box

NSW

GOVERNMENT

Clearspace for bounding
box. Never alter the width
or height of the box.

Eﬁgéging heading
5-_8 words long

Informative subtitle 5-8 words long

Department of Climate Change,
Energy, the Environment and Water

An engaging title

Descriptive subtitle with 10mm below

Heading 2 is 16/18pt, Light, Blue 01  Heading 3 is 14/16pt Medium, Black

eeeeeeeeee

Department of Climate Change,
NNNNNNN Energy, the Environment and Water

Examples: A4 Publication (Highly designed), A4 Factsheet and DL Flyer

Engaging
headline here

This s pull out text anchored on the
left hand side. Maxi ines only.

Examples: Pull-up banner

Engaging heading,
2 lines max
Informative subtitle 5-8 words long

Department of Climate Change,
Energy, the Environment and Water

Engaging

headline here

This is pull out text anchored on the
left hand side. Maximum 3 lines only.

GOVERNMENT

V4 January 2024
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Our logo

Incorrect use

The examples opposite demonstrate
some situations to avoid when using
the NSW Government logo.

To ensure the logo is accurately reproduced,
always use the original master artwork files and
never alter, redraw, recolour or distort the logo in
any way.

Legibility is the primary consideration when using
the logo. There must always be good contrast,
visibility and legibility between the logo and its
background. A white background is preferred.

EH Brand Guidelines

®
NSW

GOVERNMENT

Do not try to make your own
version of the logo

®

Do not change the colour of
the logo

®

Do not place on busy or
patterned backgrounds

®

NSW

Do not use the NSW Only logo
at sizes where the primary
logo can be used

AL
N\

_—

GOVERNMENT

Do not apply effects to the logo

®
N

GOVERNMENT

Do not stretch the logo

®

GOVERNMENT

Do not change the scale of
the logo elements

Do not use the Primary logo
smaller than its minimum size

Do not rotate the logo

®

Do not crop the logo

®

Do not use the mono logo in
any other colour other than
black or white

®

Do not use the Waratah ONly
logo other than in specified
applications

)
NS

GOVERI

GOVERNMENT

Do not use an outlined version

of the logo

®

GOVERNMENT

Do not place objects too
close to the logo

GOVERNMENT

Do not use against a
background colour that is not
accessible

© W

GOVERNMENT

Do not separate the Waratah
from NSW Government

V4 January 2024
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Partnerships

& 15mm height top margin environ ment.nsw.gov.au

This style is appropriate for
when partner brands must
also be referenced.

The text is set as Public Sans 11pt in Regular.

Language may be updated to other headings
where appropriate, e.g. ‘With additional funding
from!

If additional external logos are required we may
feature these on the back cover.

Please email brand.desigh@environment.nsw.gov.au
for advice if you have trouble finding a solution.

Engaglng heading
5;8 qurds long

Informative subtitle 5-8 words long

Department of Climate Change, l“
Energy, the Environment and Water “\\‘,"
In partnership with

The University of Sydney eov§m

i5mm

EH Brand Guidelines V4 January 2024 9



Typography

Primary typeface

Our primary typeface is
Public Sans alighing to

NSW Government Masterbrand Title Font weight Size and leading
Heading 1 Light 22/24
Public Sans was designed with accessibility in _ _
mind: differentiation between 1,iand |; larger Heading 2 Light 16/18
x-height, large open counters.
Heading 3 Medium 14/16
All our templates use the Public Sans font.
Employees computers should have the font Heading 4 SemiBold 12714
included. It is also available
to install via the Software Centre. Body copy Light 113

There should be no requirement for a secondary font.

For external vendors the Public Sans font is freely
available for download from NSW Government
website.

digitalnsw.github.io/public-sans/download

EH Brand Guidelines V4 January 2024 10



Typography

Hierarchy

We have carefully crafted the
typographic hierarchy to make it
easier for e-readers to scan and
understand complex documents.

Text styles are designed to meet accessibility
requirements for documents. Please apply the
templates styles, don't change or adjust the
text style hierarchy or the font size.

The text styles illustrated opposite are already
embedded in both the InDesign and Word
templates available via the Image Library.

EH Brand Guidelines

Heading 1is 22/24pt Light,
max 2 lines, starts on a new page

Heading 2 is 18/21pt Light
Blue 01

Heading 3 is 14/16pt Medium
Blue 02

Heading 4 is 12/14pt, Semibold Black

This is body text. For body text use 'body
style'. It is organised into paragraphs.

Lorem ipsum dolor sit aemt, consectetur
adipiscing elit. Proin eget fermentum metus.
Pellentesque oranare ac. This is a hyperlink.

Dot or bullet point lists can make content
easier to read. Body text before a list of dot

points usually ends with a colon. For example:

* First level bullet point
- Second level bullet point

° Third level bullet point
* Last dot point ends with a full stop.

Numbered lists may be used, as featured
below:

9. First numbered list item

10.Second numbered list item

k. Item in sub list
[. Itemin sub list
i. Itemin sub list

ii. Itemin saub list

Indented pull-out quotes may be used as
featured in the example below.

Pull-out quote is 14/16pt Medium,
Blue 02. Us con recatur estrum
autectre mostimate nitate posam
ute omnis debis elestemquiam quos
doluptaquodj, comni rem.

(Quote subscript is 10/12.5pt, Book Italic, Black)

V4 January 2024
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Typography

Descriptor or department name

The descriptor text or department
name is included and locked on to all
front page headings.

All documents have a page bottom margin of
15mm. The descriptor baseline sits on at the
bottom of the text area aligning with the NSW
Government logo on the right.

InDesign templates include a non print layer with

measurements as seen in the sample on this page.

EH Brand Guidelines

Descriptor —~department name

Engaging heading-
5;;3-\m/myo_rds-long'n

Informative subtitle-5-8 words:long#

Department.of.Climate.-Change, -
Energy, the Environment.and Water#

GOVERNMENT

12mm

Erqgévging heading
5-8 words long

Informative subtitle 5-8 words long

Department of Climate Change,
Energy, the Environment and Water

Example: A4 Publication
(Highly designed)

V4 January 2024 12



Colour palette

The Masterbrand colour system is
based on the selection of 3 colour
columns from the colour palette.

The three colours used by EH are Blue,
Grey and Green columns.

Each of the three colour columns are
made up of four tonal rows (01— 04).

Our palette aligns to the NSW Government
Masterbrand colour palette. The use of the full
colour palette for charts and graphs allows the
graphs to pop and have plenty of contrast.

We have minimised the use of the Government
red, purple and pink for environmental
communications.

Note: Adobe Swatch Exchange files are available
to use with Adobe programs. If you are using the
design templates the colour palette will already
be embedded in the files.

EH Brand Guidelines

Blue 01
(Core NSW Blue)

RGB 0/38/100

HEX #002664
CMYK 100/85/5/20
PMS 281

Blue 02

RGB 20/108/253
HEX #146cfd

CMYK 94/58/0/0
PMS 2387

Blue 03

RGB 140/224/255
HEX #8ceOff
CMYK 40/5/0/0
PMS 291C, 283 U

Blue 04

RGB 203/237/253
HEX #cbedfd
CMYK 13/2/0/0

PMS 291 C (40% tint),

283 U (40% tint)

Grey 01

RGB 34/39/43
HEX #22272b
CMYK 54/34/42/92
PMS 447 C, 419U

Grey 02

RGB 73/80/84
HEX #495054

CMYK 51/31/18/61
PMS 431

Grey 03

RGB 205/211/214
HEX #cdd3d6
CMYK 10/4/6/18
PMS 428 C, 427 U

Grey 04

RGB 235/235/235
HEX #ebebeb
CMYK 3/4/4/5

PMS 428 C (40% tint),

427 U (40% tint)

Green 01

RGB 0/64/0

HEX #004000
CMYK 86/20/85/56
PMS 7483

Green 02

RGB 0/170/69

HEX #00aa45
CMYK 83/0/94/0
PMS 354 C, 7481 U

Green 03

RGB 168/237/179
HEX #a8edb3
CMYK 33/0/39/0
PMS 2254

Green 04

RGB 219/250/223
HEX #dbfadf

CMYK 10/0/15/0
PMS 2254 (40% tint)

V4 January 2024
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Colour palette

Accessibility

The RGB colour palette on the right
includes descriptive text for each
colour to guide you when using
coloured text and ensure text meets
accessibility requirements

To meet vision impairment accessibility guidelines
please use Black text, or use the eye dropper tool
on the following colours.

As a Government agency we need to meet WCAG
2.0 AA accessibility guidelines in all our work.

We highly recommend using a colour contrast tool
such as the Colour Contrast Analyser (CCA) to
ensure that all important coloured elements and
text meets AA accessibility.

Notes

Text colour combinations must always pass WCAG
2.0 AA standards for your text size. This means:

* A contrast level of at least 4.5:1 for normal
text. Normal text is text that is below 18pt,
or below 14pt if it is bold.

* A contrast level of at least 3:1 for large text.
Large text is text that is 18pt and larger, or
14pt and larger if it is bold.

EH Brand Guidelines

Large text (White)
Large text (Blue 1)
Large text (Blue 2)

Normal text (White)
Normal text (Blue 1)
Normal text (Blue 2)

Large text (White)

Normal text (White)

Large text (Grey 1)
Large text (Blue 1)

Normal text (Grey 1)
Normal text (Blue 1)

Large text (Grey 1)
Large text (Blue 1)

Normal text (Grey 1)
Normal text (Blue 1)

Large text (White)
Large text (Grey 3)
Large text (Grey 4

Normal text (White)
Normal text (Grey 3)
Normal text (Grey 4)

Large text (White)

Normal text (White)

Large text (Grey 1)

Normal text (Grey 1)

Large text (Grey 1)

Normal text (Grey 1)

Large text (White)
Large text (Green 3)
Large text (Green 4)

Normal text (White)
Normal text (Green 3)
Normal text (Green 4)

Large text (White)

Large text (Grey 1)
Large text (Green 1)

Normal text (Grey 1)

Large text (Grey 1)
Large text (Green 1)

Normal text (Grey 1)
Normal text (Green 1)

V4 January 2024 14
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Photography

There is a rich wealth of
imagery available through
the EH image library.

Our approach encourages you to think about
storytelling through imagery. Within a single
document start with a big picture sense of
overview, then zoom in through various layers to
a more macro view. This will give a richness and
depth to EH communications, and encourages
you to make the most out of what's available in
the image library.

Visit: images.environment.nsw.gov.au

EH Brand Guidelines



https://images.environment.nsw.gov.au/

Photography

Aerial views,
sweeping vistas,
majestic landscapes.

Immersive

environment

Details

Textures

EH Brand Guidelines V4 January 2024 16



Photography

Things to avoid

The tOp line prinCipleS demonstrated Don’t apply unnatural filters onto our imagery Avoid over-treating images to they feel unnatural

(eg. Over-exposure)

in the images opposite create an
overview of our approach to shooting
original photography.

Please refer to the following pages for detailed
guidance.

Don't pick imagery that with artificial textures
tw'f 5"" W AR T\ ‘\
14 \ /, 3
n b ‘ NARG ' A
@}‘ 2;! ‘ J “ N \ / =X :
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Photography

People in photography

Photography with people should be carefully
art directed or selected to represent the local
personality and reality of the environments.

+ People appearing in photos should look
engaged and have clear direction from the
photographer about which emotion they should
portray (happy, fascinated, curious, enthusiastic,
calm, professional, caring, etc.). Poses should
look relaxed and unstaged.

- People appearing in photos should have their
faces showing where possible, unless they are
appearing in a wide shot which focuses more on
their surroundings.

+ People’s clothes should reflect a natural colour
palette (no fluorescent colours) with accent
colours inspired by the EH colour palette. They
should not have any visible logos or branding
(other than NSW Government branding).

+ Staff should be in full uniform with sleeves
rolled down and wearing hats (applies to
NPWS rangers and guides, and DCCEEW
roadshow teams).

EH Brand Guidelines

+ Children should always wear sunscreen and

hats in full sun, as well as protective clothing.

+ Where possible shoot talent in full shade to

avoid harsh or mottled light, unless it's an
overcast day.

Make sure that people’s faces are bright, clear
and in focus, and aren’t covered by shadows.

Ensure all models have signed a release form
that allows DCCEEW to use the image. This
form may be found by searching for ‘model
release’ on INSITE, or by emailing:
images@environment.nsw.gov.au.

+ The use of props should always be minimal.

People in photographs

V4 January 2024 18
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Photography

Things to consider

When shooting

* Images are shot in full colour.

» Capture a positive impression of your subject
matter - sunny day, complimentary lighting,
and vibrant, rich and healthy colours.

* All photos should be taken in landscape
and portrait format and with spare space
surrounding the subject, to allow for versatile
cropping and use.

* Flora and fauna should be photographed at
their natural level where possible, to create
more of an impact to the viewer (for example,
a lizard would be photographed low to the
ground).

* Lighting should be natural to ensure a bright,

clean and clear image - avoid the use of filters.

* Photo editing should retain a natural look and
feel. Soft editing can be used to tidy up an
image where necessary.

EH Brand Guidelines

Landscape photography

Landscape shots should give an impression of
the grandeur and scale of our natural world.

Landscapes are best photographed just before
sunrise and just after sunset, when the light is
softer. If photos need to be taken during the
day, avoid shooting directly into the sun.

Landscapes should be photographed on a
wide angle, in both portrait and landscape
format to allow for cropping.

Landscapes do not have people as the focus
of the shot, however people can be shown
engaging with or enjoying their surroundings
if appropriate.

V4 January 2024 19



Photography

Things to consider

When selecting images

Large hero images should only use ‘the

big picture’ or ‘immersive environment’
photography styles as these wider shots are
better suited to larger formats.

Detailed/close-up and textured images
should never be used in the large hero
image format as they become overbearing.
Detailed/close-up images should only be
used in secondary photography styles, such
as the smaller circular spotlight or smaller
rectangular image style.

Avoid stock photography - we want our
images to be as authentic as possible.

For a large selection of images available to
DCCEEW, visit images.environment.nsw.gov.au
or contact: images@environment.nsw.gov.au

Images should be naturally vibrant and not
oversaturated.

Consider text and logo placement if the image
is to be used as a title page for collateral.

Ensure DCCEEW has the appropriate
permission to use the image.

DCCEEW can only commission and use drone
photography and video footage that is taken/
produced by a CASA (Civil Aviation Safety
Authority) licenced operator.

EH Brand Guidelines

Please note that special consideration must be
given to images of Aboriginal sites and people.

The photographer must be credited. Please
refer to the collateral section, from page 23
onwards to see examples of photo credits in
documents and other applications.

High resolution images (preferably in raw,
high resolution tif or jpg files) should be
provided to the image library:
images@environment.nsw.gov.au.

Staff should be in full uniform with sleeves
rolled down and wearing hats (applies to
NPWS rangers and guides, and DCCEEW
roadshow teams).

Children should always wear sunscreen and
hats in full sun, as well as protective clothing.

Ensure all models have signed a release form
that allows DCCEEW to use the image. This
form may be found by searching for ‘model
release’ on INSITE, or by emailing:
images@environment.nsw.gov.au.

Recommended image sizes

Web format:
72dpi, jpg, png
Print format:
300dpi, jpg or tif

Large format
(billboards / pull-up banners):
150dpi at actual size, jpg

V4 January 2024 20
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Tone of voice

Publications

* The Environment writing style is direct and active.

* Speak with a confident, open and engaging tone.

* Minimise the number of words used to convey
a message.

* Avoid passive voice where possible;
for example:

‘Global warming is threatening coastal
towns.’ (Active voice)

‘Coastal towns are being threatened by
global warming.’ (Passive voice)

* Avoid long leading phrases - get to the point
quickly. Instead of saying,
‘Following extensive consultation with
stakeholders and liaison with industry, the
agency came to the conclusion that...’,
say
‘We consulted with the community and
stakeholders and concluded that...".

* Make clear statements and resist
over-qualifying or repeating qualifiers
(usually adjectives) that have been explained
in previous text.

* Avoid jargon, internal administrative divisions
and obscure or archaic language.

EH Brand Guidelines

* Don’t assume that everyone knows about a
particular program or immediately understands
a program’s title.

» Avoid the overuse of acronyms. Acronyms
are okay to use after the full name has been
introduced, but it's better if you can minimise
them.

Please see the Australian Government
style manual for more details on writing for
publications.

Marketing

Use the following guide for promotional and
advertising materials, such as flyers, digital
banners and pull-up banners.

* Main headline:
Main headings are short and catchy, around
5-8 words. They are emotive and rousing:

- ‘Our future on the coast’ (emotive)
rather than ‘Coastal management reforms’
(impersonal).

- ‘Saving an Aussie icon’ (emotive) or ‘Koalas
in our backyard’ (emotive) rather than
‘Koala conservation in south eastern NSW’
(impersonal).

* Sub-heading:
As the main headline is emotional and
engaging, the sub-heading can
be factual and informative, to balance the
publication title:

- ‘Coastal management reforms’ (factual/
informative) can be the subheading of a
communications piece that has ‘Our future
on the coast’ (emotive) as a main heading.

- It’s okay to have a slightly longer
sub-heading to accurately describe the
content of the communications piece.

V4 January 2024 21
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Tone of voice

Web content

Writing web content is different from writing for
print publications. EH website visitors are busy
people who have a range of reasons for accessing
our web content. They need to get things done,
and quickly. They're likely to skim-read content
and skip or ignore large chunks of text to read
faster, so we need to get our information across
quickly and clearly without wasting their time.
Web content should be:

* concise
* relevant
* easy to understand, written in plain English

* scannable, with headings and bullet lists to
break up text

» accessible for people using screen readers
and other assistive technologies.

EH Brand Guidelines

As a NSW Government agency, all DCCEEW
communications for web and print need to
adhere to a minimum AA accessibility standard
(WCAG 2.0). For more information on how to make
your communications accessible, please search
for ‘accessibility’ on INSITE.

For more information on the publishing
process within EH, go to 'Get a publication
edited’ on INSITE or contact the content
team: content.team@environment.nsw.gov.au

When writing main content

What do you want people to do?

What is the main goal of the communication?
What is it that you are enabling or asking
people to do? Volunteer for bush regeneration?
Reduce household water usage? Join a
local citizen science community? Include a
clear action. Be sure to limit the number of
messages per communication.

Why is it important?

Why should people do what you are
encouraging them to do? Explain what people
can gain or what losses they can avoid by
taking action. What are the social, financial
and environmental benefits? The short and
long-term benefits?

What'’s the call to action?

A call to action is a question or statement
that solicits a reaction from the audience.
What should people do after they read your
message? Should they call, email, visit a web
page? Or should they simply take action?
This is an extremely important part of any
communications piece and should always

be included in marketing and advertising
communications.

V4 January 2024 22
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Collateral

Snapshot

A4 Publication -Highly designed
(InDesign)

The highly designed template is created in Adobe

InDesign and should be used by graphic designers
only. This template allows for a highly customised

final design and is ideal for professionally printed

publications.

A4 Publication -Designed (Word)

The designed Word template is easy to use, and
is suited to publications that require imagery and
a more designed approach, without the need for
Adobe InDesign.

A4 Publication - Report (Word)

The report Word template is suited to publications
with a short turnaround time - it's easy to use and
does not include imagery or other design elements
found in the designed (Word) and highly designed
(InDesign) templates.

EH Brand Guidelines

A4 Publication -Highly designed (InDesign)

Eﬁgéging heading
5-8 words long

Informative subtitle 5-8 words long

Department of Climate Change,
Energy, th m

A4 Publication - Designed (Word)

Heading 1is 22/24
Public Sans Light with 7mm
space below and zero above

'8 315 14/16 with 2mm s

A4 Publication -Report (Word)

This image is positional only.

For your document, select an
appropriate replacement image
from the Image Library.

Title

[informative subtitle 5-8 words long]

NSW

Heading 1: short descriptive
heading, starts on a new
page if possible

ing 3is 14pt bold

......

This image is positional only.

For your document, select an
appropriate replacement image
from the Image Library.

Title

[informative subtitle 5-8 words long]

NSW

Heading 1: start on a new page if possible

. This s body text,Body ext. Thisis body

Tt oty

Heading 2
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Collateral

A4 Publication-Highly designed (InDesign)

Cover Sectional image

Spotlight image Figures with captions

Pull-out boxes

environmentnswgovau
Heading 1is 22/24

Public Sans Light with 7mm
space below and zero above

Heading 2 is 16/18 Public Sans light, 2mm

space above and Tmm space below.

“Tnis is body text. For body taxt use 'Body Text style. It s rganised
Light b da

adipiscing elt.Proin eget fermentum metus. Pellentesque omare
ac.

Morbi quis eros pharetra, vulputate tortor sed, venenatis feis.
Prassent porttitor magna vitae faucibus malesuada. This is a
hpertink

Heading 3 is 14/16 with 2mm space above and Tmm
Dot or bullet point lists can make content easier to read. Body text

before a st of dot points usually ends with a colon. For examples
+ First level bullet

B Space as first

+ Last dot point ends with fullstop.

Lorem ipsum dolor it amet, consectetur adipiscing elt. Proin eget
fermentum metus. Pellentesque ornare ac odio.

Ernlgénging heading
5-8 Words long

Informative subtitle 5-8 words long

Heading 4 s 12/14pt Semibold, Black 2mm before and mm
after:

1. First numbered listitem
2. Second numbered listitem
. Itemin sub st
d. Itemin sub st
i, ltemin sub list
i Item in sub list

sed

Quos ma nonsecte in eumquis qui aspis exernatur?

Toxt quote is 10112 5pt, Public Sans Light indented Smm, Mediurn,

e o N Twelve years of land conservation Expert evaluation of the impact of selected
4 . Figure captions are below the chart o el | eods and pest animals
Socuse noned mad qusecul empedic ta rum asiml, RO Invasive species have detrimental impacts on listed
- | libustamus impos ot harchit st onsequade i con threatened species and ecological communities.
| miBEESESL | erchilam, cumquidenito et con ot s dpt lantsc iendom LT o
SR | T lupta am St Enela mel putas N 105 venii hos, P - o
e e s el et
Rnaeai i poptinum 13 e aucnares st s =
o a mmunites)
o ameso ORI, | (o3 Expars ovaute h vl of oo a e spacies
i = hason' veatencd speciesor ccologcal communty by assgning

terei nessiliu quium paterfex sedo, pl.

one of five categories. The categories corresponded to minimal

e
g w000 Th sty foun e vs an 5% chancs ht vlsted
N i

1000| in threatened community

2010 20m 2012 2013 2014 2015
Year

Figure 1.1 Global annual mean temperature anomalis,

B vassve M Major % Moderate

and also from 1970 to th present. The highest global mean Figure 1.1 Impact of a selocted set of weads on ovaluated lsted
Surface temperature on record occurred during the 1998 EL reatenad species and ecological communities. Values are
the average expert evaluated lkelinood that mpacs are of
= - a cortain magnitude (one of fve mpact categories)
Oceab ipsam fuga. Ut recaes aut latio biabori dolore si sequas. =
nonsed mod quaccul litempedic te num asin, alibustiamus There was a 57% chance that an ovaluated weed could

cause alocal population extinction of a threatened species or

quidenisto totatur, con net as dipit lantisc iendem nonetur? Ecepe a
osandius sed est quiatur senis magnihi Lupta quam (Figure 3b). Ribus Eossunt entiam, conseque vellacest, omnime

hari tem ium animus et in nem qui optatem. Nam sit Entela mei vel

pulus hil tus venihil hos, Rovivere, simis ipterfica alicadius.

consersperum earcil maio te dolore exerchicipiet, temporrore.

Wk e e e e S i ot bt nom droauR magmima e e oo
Dt o e e NSW ot ptotemnimus oyt g unt v o e e e gt oot mods o s o e

Our Word templates feature a white We use images in the narrow column as

cover. a section indicator and break up the text
content. They have no need for photo
credits or captions below the photo.

EH Brand Guidelines

Pull out box can be

Mulgoa biodiversity stewardship site funding
agreement with the Australian Government

three

agreements:
+ Biodiversity certification of the Growth Centres SEPP.
+ Growth Centres Strategic Assessment approval

the Australian Government
Biodiversity certification of the Growth
Centres
“The program is committed to allocating funds each year to

e locations, and
accordance with the criteria, specified by the certification. These
locations and criteria are described in previous sections.

Growth Centres Strategic Assessment approval

1n 2012, the Australian Government approved New South
Wales' Sydney Growth Centres Sirategic Assessment Program
(except for actions on Commonwealth land of by the Australian
Government). The approval enables development to proceed

in the Growth Centres in accordance with the EPEC Act, while

P d under
the program. As part of the requirements of the approval, the
following will be protected under the program:

+ at least 2400 hectares of Commonwealth-listed CPW or other
“grassy woodland' communities, with preference given to CPW,
Tollowed by White Box-Yellow Box-Blakely's Red Gum Grassy
Woodland and Derived Native Grassland

+ at least 205 hectares of high quality Commonwealth-listed
(CPW 15% of this target will be protected every four years
Nt 205 hecteres are protected

atleast 132 hectares of Shale Sandstone Transition Forest

+ atleast 44 hectares of Turpentine Ironbark Forast

+ potential habitat for two threatened plant species: Acacia
pubescens and Pimelea spicata

+ potential habitat for three threatenad fauna spacies: the swift
parrot, large-eared pied bat and grey-headed flingfox.

“The program willalso ensure all investments oceur on the

unless.
approved by the Australian Government. Ehenen fugit et et

We use circular spotlight images in the Figure captions are always located
narrow column as a decorative element below the figure.

and break up the text content. They have

no need for photo credits or captions

below the photo.

Pull-out boxes can be incorporated with
an image above or below.
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Collateral

A4 Publication-Highly designed (InDesign)

Grid system

Margins
15mm on all edges

Bleed
3mm on all edges

Six column grid
Allows us to use a wide and
narrow column layout.

Our default layout uses a
three-column style. The main text
sits in the right wide column while
the left narrow column may be
used for images, spotlights, pull
out boxes or infographics.

EH Brand Guidelines

Section opel

everynew s

Heading 1.

Heading/1is 22/24 -
Public-Sans-Light-with-7mm-
space below-and-zero-above

Heading 2.is 16/18 Public Sans light, 2mm
space above and Imm space below

This is body text. For body text use ‘Body Text style. It is-organised
into paragraphs. Light 11/13 with 2mm space before and after

and 4mm same style. Lorem ipsum dolor sit amet, consectetur
adipiscing elit. Proin eget fermentum metus. Pellentesque ornare
acs

Morbi quis eros pharetra, vulputate tortor sed, venenatis felis.
Praesent porttitor magna vitae faucibus malesuada. This is a
hyperlinks

Heading 3 is 14/16 with 2mm space above and Tmm
belows

Dot or bullet point lists can make content easier to read. Body text
before a list of dot points usually ends with a colon. For examplex

* First level bullet point. 3mm space after and 2mm same styles
- Second level bullet point. Space as firsts
° Third level bullet point. Space same as first!
+ Last dot point ends with full stop=

Lorem ipsum dolor sit amet, consectetur adipiscing elit. Proin eget:
fermentum metus. Pellentesque ornare ac odio.

Heading 4 is 12/14pt Semibold, Black 2mm before and Imm
after:
1. First numbered list items
2. Second numbered list item 1
c. Itemin sub lists
d. Itemiin sub lists
i. Iteminsub listr
ii. Item in sub lists

On con rem alique et venet vel ipsant idebis ium excescia et vit
magniment que excea corendae nus autem volupta ectatur, sed
quos ma nonsecte in eumquis qui aspis exernatur? ¢

Text quote i3 10/12.5pt, Public Sans Light indented 5mm, Medium,
Blue 02. Us con fecatur estrum autecte mostiame nitate posam
ute omnis debis elestemquiam quos doluptaquodi ¢omni rem rem
quam enectotasit, voluptatios

(Quote subscript authork

Qui optati omnimus molorecerrum vel iligenet quat aut liqui cor
sentinvenis entia nis volestio tem. Et eossimil id eos sit endi dolor.

Department of Climate Change, Energy, the Environment and Waten

[Document title goes here and is in black} 8.5mm

40mm

Twelve years.of land-conservationj

Figure captions are below the charty

Sequae nonsed mod quaecul litempedic te-num asimi,
alibustiamus nimpos ut harchit assinti onsequati de in con
rerchillam, cum quidenisto totatur, con net as dipit lantisc iendem
nonetur? llupta am sit. Entela mei pulus hil tus venihil hos,
novivere, simis ipterficae alicaedius, que ad re, ne med consules?
/Ahaesis niri poptinum ta re aucienares? ¢

Mulicas mis; essenat ifenduc tuidit publintid Cupplic aecruritur,
Opimus audemusquem erit; C. Catum ete confeciena, quit iam ego
uterei pessiliu quium paterfex sedo, pl.

Tngm i otwocn

e
6000
5000
4000

3000

Metric tonnes

2000

1000

2010 2011 2012 2013 2014 2015
Year
[
Figure 1.1

= e
1850-2007 (base 1961-1990). Rapid increases in global
temperature are particularly evident between 1910 and 1940
and also from 1970 to the present. The highest global mean
surface temperature an record occurred during the 1998 EL
Niflo event. |

o fmmnant e

Occab ipsam fuga. Ut recaes aut latio blabori dolore si sequae
nonsed mod quaecul litempedic te num asimi, alibustiamus
nimpos ut harchit assinti onsequati de in con rerchillam, cum
quidenisto totatur, con net as dipit lantisc iendem nonetur? Ecepe
volum, ommosandus sed est.quijatur senis magnihi llupta quam
hari tem ium animus et in nem qui optatem. Nam sit.Entela mei
pulus hil tus venihil hos, novivere, simis ipterficae alicaedius

Ihiciduc imaximent. Ferunto eror amendit asperio sandant quam,
quiam repudi dolorro omnieni enducipsus, sum sam vid experum
que verit acestia volupta tiumque vel ipsam fugiament hicimus.
conse peribus, cuptaesti a quas aut et et, essi od quam, quas eror.

Narrow
column

Wide column

Narrow
column

Wide column

—— Washing line
Sits at 40mm from the top of the
page. It keeps all the content
neatly structured from page to
page.

— Folio
Sits with their baseline from
8.5mm from bottom edge of page
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Collateral

A4 Publication-designed (Word)

Cover Spotlight image Tables with captions Figures with captions

environment.nsw.gov.au~

. ! o fablo 1 Dofault tablo heading
Heading 1: short descriptive Gk “
3 Columnheading  Bandcolourisblue  Columnheading Column heading
heading, starts on a new R0 G38 B100
: : Text Text Text Text PIGTATEA.
page if possible Text Bond colourisgrey  Text Text o
R217 G217 B217
Pull-out quotes may be Heading 2 is 16pt bold Toxt Text Toxt Toxt
inserted ere 02041y By text. For al bocy copy se Normal o Body Toxt Toxt Toxt Toxt (= Lo |
ago. Thay are up fo 25.30  Textstyle’in Tipt Public Sans. It is organised into Text Text Text Text Has
‘Zjds ALl paragraphs with line spacing set to exactly 13pt and proposed
g space after of 6pt. Te conservation tools
rable 1 Complex table heading
When inserting pull-out quotes from body text, be sure to = Figure 2 ippor (w]
use the return key to break from the pull-out style; Use Repeat Header Row function in Table Tools Layout tab
it will select the entire paragraph. Column heading Column heading Column heading Column heading
Circular spotlight image treatment should be used for Table text Toxt 1. Table numberlist  Text -
non-specific images that need no captions. Include the « Table dot point list a. Table number .
photography credit in the imprint page, with reference to o Table dot point list2 Modation NN o WCEN 20
the page number. 2
Remember to add a text alternative to images. Photo Text Text Text Text arbtration IESCEEENCEN 6 EEEEEEN 20
et i iti credits and captions can be included when using the
This image is positional only. rectangular image style. Photo credits should always be Text Text Text Text o —— -
subtle and easy to locate. Text Text Text Text
ing 3 Toxt Toxt Toxt Toxt
faolccelgentiscocan Toinsertyourimage,seect 1192018 315 14pt bold T concorion IS 15" HCH
appropriate replacement image the spotlight circle, right Dot or bullet point lists can make content easier to read. ts: Lea Note stylgfor tabla potee.
P click and ‘format shape’. s the List Paragraph Bullet style. Body text before a list & - - .
from the Image Library. Insert your image by of dot points usually ends with a colon. For example: Table 3 Numerical table heading Bk 1 e Rk 2! mRAKS; SRakd Mpoteu®,
:?;:::;ngn;;z:;:s:; r"'“ 1. first dot point in list | Cotumn heading  Columnheading  Columnheading _Column heading | Figure3
image from your file. If you = tgecond dot point Text 000 000 000
Ul & last dot point ends with full stop. e 900 000 000 Note: Use Note sty fo figure notes
x & The list has no punctuation except for last dot point which Te
brocess there'sn0need 0. ends witha fullstop. Sub lsts are: - 200 20 o0
. If your image s stretched, dotipoint st Table4  Blue table heading
« dot point lst followed by sub list:
Title e e ey e
fcrm:t')l ;crnp' Usel l:‘e o dot point in sub list Text Text Text Text
crop tool tomanipulate Toxt Band colourisblue  Text Toxt
. ) your image so that it does 1astdot point ends i h fullstop. R140 G224 B255
[Informative subtitle 5-8 words long] not appear stretched. You
can also resize your image. et et et ]
Text Text Text Text
Toxt Toxt Toxt Toxt
A
W
Department of Climate Change, SW
Energy, the Environment and water Ny
Tite i Tite 7 Title s

Our Word templates feature a white cover. We use circular spotlight images in the narrow Table captions always located above the table. Figure captions are always located below the
column as a decorative element and break up the figure.
text content. They have no need for photo credits
or captions below the photo.

EH Brand Guidelines V4 January 2024 26



Collateral

A4 Publication -Report (Word)

Cover Content page

‘environment.nsw.gov.au’

Heading 1: start on a new page if possible

Body text. For body text use Body Text style. This is body text. Body text. This is body
text. It is organised into paragraphs.

Body text. For body text use Body Text style. This is body text. Body text. This is body
text. It is organised into paragraphs.

Heading 2

Body text. For body text use Body Text style. This is body text. Body text. This is body
text. Itis organised into paragraphs.

Heading 3

Body text. For body text use Body Text style. This is body text. Body text. This is body
text. It is organised into paragraphs.

Heading 4

Body text. For body text use Body Text style. This is body text. Body text. This is body
text. Itis organised into paragraphs.

Heading 5

Body text. For body text use Body Text style. This is body text. Body text. This is body
text. It is organised into paragraphs.

This image is positional only.

For your document, select an Body text. For body text use Body Text style. This is body text. Body text. This is body
appropriate replacement image text. It is organised into paragraphs.

5 Dot or bullet point lists make content easier to read. Body text before a list of dot points
from the Image Library. usually ends with a colon. For example:

o firstdot point in list
+ second dot point
« last dot point ends with full stop.
The list has no punctuation except for last dot point which ends with a full stop. Sub
lists are:
. * dot point list
TI t le «  dot point list followed by sub list:
- dot point sub list
o dot point in sub list

. 5 « lastdot point ends with full stop.
[Informatlve SUbtltle 5'8 WOrdS long] Body text before a numbered list usually ends with a colon. Sub lists are:
1. first numbered list item

a. itemin sub list2

i. iteminsublist 3.

Text quote is 10/12.5pt, Public Sans Light indented 5mm, Medium, Blue 02. Us con recatur
estrum autecte mostiame nitate posam ute omnis debis elestemquiam quos doluptaquodi

“\.““," comni rem quam enectotasit, voluptatio.
NSW

Department of Climate Change,
Energy, the Environment and water BN

Title 1

Our Word templates feature a white cover. The supplied template contains all the text formatting shown
above. Our basic template has no pull out boxes or spotlight
images. The font is also defaulted to Arial instead of Public Sans.
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Collateral

A4 folded to DL flyer

Outisde spread

Inside spread

Necaepudam eum que dolut quasitistio. Et re sundel et
ped quos magnis explacia ium doluptat hiti optatinvel
inullit, velliquis si nimaxim et ipsumque voluptatem
quiandi tatiis et enimi. Et re sundel et ped quos.
Soluptatem aut quid quo quid que pa volupture lacepra
essunt et hilit.

When setting up a table (Table > Insert table), please
select 'EHG Table Style’ when choosing the number of
rows/columns/etc. If the last row of table is coloured
white, please add a bottom Blue 01 0.5pt stroke.

Table 1. Tabl Table 2. Table heading
Table body Table body
Table body Table body
Table body Table body
Table body Teble body

Heading 3

Fugit et renihil latiis iusdaec totate cuptatquia

venimi, odigent dent la sunt dolente ntiureptatum

que modiasperum quibus dolorem cus porum et rae
officiatem ab illant, optatin ciiscil maio dolenis asperit
repudandit, voluptae sam as ex experspero molor autem
et la sus, earum volorrum santi

Heading 4

rehenda nderisquo blabo. Git quam et lab invelictiis
autae coreium faceperum accuptam utas plandita
porpos as natistia dolor rendipi endaectum arum sin est,
velecae rnatas de poreptibus estiaectium eum, sendae
nobitiur, sanduciistem rem excerae perovid qui occat.

Luptae oditae ex exceri te quiam del ium rehendis
nistius aut porernatem qui tem il estiis et res iliquodis
iliquat.

Turiassus dolesti atisciis adi conet la perit molupis et.

In partnership with:

HE UNIVERSITY OF

SYDNEY

ver: Photographer/Source; Page 1: Photographer/Source,

Published by:
Environment and Heritage Group,
Department of Climate Change,

Energy, the Environment and Water
Locked Bag 5022, Parramatta NSW 2124,
Phone: 1300 361 967;

Email: info@environment.nsw.gov.au;
Website: www.environment.nsw.gov.au.

ISBN: 9781 XXXXX XXX X; EHG [Yearl/XXXX Month [Year]

environment.nsw.gov.au

Engaging heading,
2 lines max
Informative subtitle 5-8 words long

¢
K ‘l"
Wk
Department of Climate Change,
Energy, the Environment and Water GOVERNMENT

Heading 1, max 2 lines,
starts on a new page

Heading 2 is 18/21pt, Bold,
Blue 01

This is body text. For body text use ‘Body Text style.
Itis organised into paragraphs. Lorem ipsum dolor sit
amet, consectetur adipiscing elit. Proin eget fermentum
metus. Pellentesque ornare ac.

Morbi quis eros pharetra, vulputate tortor sed, venenatis
felis. Phasellus sodales varius enim, in euismod est
blandit dignissim. Praesent porttitor magna vitae
faucibus malesuada. This is a hyperlink.

Heading 3 is 14/16pt Medium,
Blue 02

Dot or bullet point lists can make content easier to read.
Body text before a list of dot points sually ends with a
colon. For example:

« First level bullet point
- Second level bullet point

°  Third level bullet point

+ Last dot point ends with full stop.

Heading 3 is 14/16pt Medium,
Blue 02:

Tum dolo dolorrorro quam inullabo. Inumaue possi
ullecaborum hilit ommolesequi consequi dis ad et
estrum quunt earum quo is as maximus, ommoluptaqui
tem hillupt ateseceped estem ea quatquid quam,
cuptibe.

Heading 4 is 12/14pt Semibold, Black:
1. First numbered list item
b. Itemin sub list
i, Iteminsub list

On con rem alique et venet vel ipsant idebis ium
excescia sed quos ma nonsecte in eumquis qui aspis
exernatur?

Text quote is 9/11.5pt, indented 5mm, Light Italtic,
Blue 02. quos doluptaquodi comni rem rem quam.
(Quote subscript is 9/12pt, Light Italic, Black)

Qui optati omnimus molorecerrum vel iligenet quat aut
liqui cor sumquam, explatur.

Pull out box Heading 3.

Pull out box padding is 5mm around all edges.
Depending on background colour, body can be
black or white.

Pull out subheading Heading 4.

laut quunt rem. Ut facerciae. Upta in nimpelibea
adis porecumet apernam nonsequas acepe vent
expel iuntia conecte late explab ipsum ventiati

id qui as am faccum voles sunt, ipit labo. llictiis
audaectio te denis et inum enis. Upta in nimpelibea
adis.

The supplied template has all the type styles and objects locked in place to achieve this style.
Don't resize the image box, or change the point size of the heading. You will need to make sure the

headings are brief to work with the new brand style. A brief imprint may be included on the back cover.

EH Brand Guidelines

This is a full page image
pull out quote anchored on

the right hand side. 4mm
padding around the edges
with 14mm padding on the
right. Text box has black
text with an opaque Grey 04
background.

The inside spread features a single column style. Full width images, or images in circles may be used.
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Collateral

Pull-up banners

Our pull-up banners feature the NSW Government
logo placed on the top edge of the banner. The
DCCEEW text treatment is placed top right and
bottom aligned to the '"NSW' of the logo. Our URL
is placed in a white strip at the bottom. A short
heading appears in white or black, with pull out
text on an opaque light grey box. Don’t place

any key information along the bottom edge, as
visibility is often blocked at floor level.

Our standard template size is 850x2000mm

EH Brand Guidelines

Department of Climate Change, ‘\. ".
Energy, the Environment and Water \\l)

mmmmmmmm

Engaging
headline here

This is pull out text anchored on the
left hand side. Maximum 3 lines only.

environment.nsw.gov.au

Department of Climate Change, Al 0"
Energy, the Environment and Water \“)

‘GoVERNMENT

o 3 Engaging
ing | headline here

h S This is pull out text anchored on the
e re left hand side. Maximum 3 lines only.

This is pull out text
anchored on the

left hand side.
Maximum 4 lines only.

environment.nsw.gov.au

environment.nsw.gov.au
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Collateral

PowerPoint

Our PowerPoint template has been
carefully designed to feature brief
information and images for a powerful
on screen presentation.

Please ensure headings and body copy are kept
succinct and to the point-small writing and long
pages of text will not translate well for on screen
presentations.

Presentations are available for download from
INSITE and from the Image Library.

EH Brand Guidelines

envrenmentnsw.govau Text only page layout - heading 1

« First dot point in list
« Second dot point
« Use as few dot points as possible to get your point across

This is body text. For body text use ‘Body Text style. It is
organised into paragraphs. Lorem ipsum dolor sit amet,
consectetur adipiscing elit. Proin eget fermentum metus.
Pellentesque ornare ac odio.

Wik Wik
Department of Climate Change, Energy, the Environment and Water NSW Department of Planning and Environment NSW
2 charts with supporting text 2 column multi-content
o « Text level 1
: ° Text level 2 Texthere 0,
0 —Text level 3 | | #A)
& = Text level 4 it
¥, tasthers 0
i: »Text level 5 S # A"
. N Testhae #%
#%
P—
Wik Wik
Department of Planning and Environment NSW Department of Planning and Environment NSW
Break slide with pull out quote.
The quote should be engaging
and relate to the image chosen.
Approximately 15-20 words.
V4 January 2024



https://environmentnswgov.sharepoint.com/sites/INSITE-Services/SitePages/External%20Communications%20-%20Brand%20and%20Design/EHG%20templates.aspx
http://images.environment.nsw.gov.au

Infographics

Charts

Our charts use the bold colours to create a fresh Pie chart Bar chart
and impactful style. We use a thin white keyline
to break up the colours on doughnut charts to aid Bt
visual accessibility. Use only the accessible text ¢ 10000
. [ a &
colours for setting text. The full colour palette may 3
[
be used for the other chart elements. Ensure an Lond Use: 90« 10% g
.. : Government  Recreational pus 5000
easy-to-read key is included below the chart. 21271704 3
’ (GFA I’T:E) 30 % 9-5% é 2500
Commercial Unspecified
Download the EH Excel template from INSITE 2070 BT TS 20189 201920
and the |mage lel’al’!. ~ I Collision - motor vehicle Abandoned/orphaned [l Dependent on
Unsuitable environment B Collision - other parent taken
into care
Line chart
Rainbow lorikeet ‘_ 2llrcleased 4719 died
14,000 Australian magpie F 1178 r?&;?:fi?ed
- Grey-headed flying-fox
% 12,000 Noisy miner - 825 released
210,000 - Rainbow lorikeet ‘ 1123 died
Lé 8000 7 Common ringtail possum Laughing kookaburra ‘-gg)sgigzleased
= Eastern grey kangaroo
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International significance

A World Heritage listing recognises the place is of outstanding value to

humanity. UNESCO inscribes properties on the World Heritage List if they are
deemed to have ‘outstanding universal value' to all humanity, under the terms
of the World Heritage Convention.

National significance

A National Heritage listing recognises places of significance for Australia.
The listings are assessed and recommended by the Australian Heritage
Council and made under the Environment Protection and Biodiversity
Conservation Act 1999 by the Australian Minister.

State significance

A State Heritage Register listing recognises a place or object as significant for
all of NSW. The listing is assessed and recommended by the Heritage Council of
NSW and made under the Heritage Act 1977 by the NSW Minister. The place or
object may be, for example, a building, Aboriginal site, cultural landscape, single
object or collection, known archaeological item or a heritage conservation area.

Local significance

A local heritage listing recognises the place has significance to a local area
and/or community. The listing is included in a local environmental plan or
state environmental planning policy and made under the Environmental
Planning and Assessment Act 1979.
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lconography

lcons can help our audience absorb
and process information more
efficiently. They are a clear and
effective way of presenting key
information in a simple image.

When using iconography:

EH icons should be universal. This means they are
highly recognisable and therefore accessible by
many.

Our icons are monochromatic and simple.

All icons should be in line with the EH website
icon style and custom made sets available for
download on the image library:
images.environment.nsw.gov.au

Where custom icon development is required, they
should follow in the same style.

If icons are to be used on any EH webpages, then
only the css classes provided in the web style
guide should be used.

EH Brand Guidelines
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Production

Printing and paper recommendations

Before printing a publication consider if a hard
copy is the best way to distribute your information.
Would an online PDF or an HTML page (which is
easier to find via Google) be a better option?

As an environmental organisation we must try to
keep our printing to a minimum. Consider digitally
printing a smaller quantity more frequently, so that
minor alterations can be made in future iterations.

Look for a printer that can demonstrate
environmental responsibility with an environmental
accreditation like ISO 14001, the Australian Printing
Industries’ Sustainable Green Print level 3 (the
best), 2 or 1 or a Advantage Award.

Work with your print professional: it is better
to ask questions early in the project than have
problems later.

For brand consistency, it is essential to produce
all material in high print quality (300 dpi images,
CMYK). Do not print images with a quality lower
than 150 dpi.

Recommended paper weight:
* A4 brochure - 150/170gsm
* DL flyer - 150/170gsm

* A3 poster -170/200gsm

EH Brand Guidelines

When it should go online

If information is already online. Duplicating in print
creates version control issues.

Audience can be directed to an existing web page
for further information

Ideal for geographically dispersed audience, reach
your entire audience online.

Online content is accessible to all.

Google search results identify text before PDFs

Online publications have shorter to publish timelines
than print.

More economical and efficient process than print
publication.

Changes to your content or messaging?
Online content is editable and easy to update.

When it may be printed

Publication is high profile or ministerial. It requires a
highly designed layout and glossy printed finish to
enhance its credibility and authenticity.

Print is permanent. Consider cost and time to
re-edit, re-design and re-print.

Message needs to be visual and real to give to people,
eg, event or conference flyer or pull-up banner.

Significant budget is required to allow for design
work and printing

Longer timeline to allow for design and print production

Requirement to reach people in areas with poor
internet connectivity

Reaching people in areas with poor internet
connectivity?

For more information or advice on selecting printers and paper stock, please contact the brand team.
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Video guidelines

The EH video guidelines and video
templates are available for download
from the image library. Responsibility
for video branding and design is
managed by the Brand and Design
team, in order that videos produced
throughout the agency have a
common brand and design approach.

At the briefing stage of video production, please
contact Brand and Design to log your project,

and include a completed shoot brief. We will have
an initial project planning discussion with you.
Video production starts with developing the script
and storyboard, which should be reviewed by
Brand and Design before any video shooting and
production commence.

We advise on video production and standards, and
for external videos we manage portal uploading,
captions, and transcriptions.

Contact Brand and Design to discuss your
requirements:
brand.design@environment.nsw.gov.au

EH Brand Guidelines

Video Bran Guideﬁlin
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Vehicle wraps

For information about

vehicle wrapping and branding,
contact the Brand and Design team:
brand.design@environment.nsw.gov.au

_—
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Contacts

For all brand enquiries:
brand.desigh@environment.nsw.gov.au

For all image requests:
Images@environment.nsw.gov.au
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© 2024 State of NSW and Department of Climate Change,
Energy, the Environment and Water.

With the exception of photographs, the State of NSW
and Department of Climate Change, Energy, the
Environment and Water (the department) are pleased
to allow this material to be reproduced in whole or in
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