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1.0  
Introduction 
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1.1 Introduction 

This Interpretation Plan for Hill End Historic Site has been 

prepared for the National Parks and Wildlife Service (NPWS) 

within the Office of Environment and Heritage (OEH) by GML 

Heritage, Trigger and Simon McArthur and Associates. 

The development of this interpretation plan is a key deliverable 

that is part of a multi-staged interpretation planning and 

implementation project at Hill End.  

The preparation of this plan is part of a broader revitalisation 

program that NPWS is undertaking at Hill End which is linked to 

the Hill End Historic Site Conservation Management and Cultural 

Tourism Master Plan 2013 and other OEH planning and policy 

objectives.  

One of the key aims of this project is to ensure that the 

significant heritage values of the cultural landscape at Hill End 

will be communicated and celebrated through creative and 

innovative interpretation and an enhanced visitor experience.  

Accordingly, this interpretation plan includes an overarching 

framework for interpretation.  Key interpretive themes and 

storylines are identified and a series of interpretive initiatives 

have been proposed.  The initiatives will be subject to review 

and comment by NPWS prior to proceeding to the next stage of 

the project which is Priority Product Development.   

1.2 Project Objectives 

The Hill End Interpretation Plan and Implementation Strategy 

project has several objectives that are to be achieved.  The key 

project objectives include: 

 to provide a clear policy and a detailed, staged strategic 

planning framework to guide the development of all future 

Hill End Historic Site interpretation initiatives; 

 to develop a range of facilities and programs to address 

the different needs and interests of visitors; 

 to improve and enhance visitor enjoyment and 

understanding of the cultural significance of Hill End 

Historic Site; 

 to contribute to and enhance visitor understanding and 

enjoyment of the area’s cultural heritage and provide a 

mechanism for all visitors to experience and learn more 

about the place; 
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 to identify opportunities for key stakeholder engagement with interpretation project planning, 

development and presentation; and 

 to demonstrate best practice interpretation facilities consistent with relevant state, national and 

international standards and guidelines. 

1.3 Interpretation Plan Objectives  

The Interpretation Plan objectives include: 

 Preparation of policy and a detailed, staged strategic planning framework to guide future 

interpretation initiatives. 

 Identification of key mechanisms for sharing the stories of Hill End with visitors. 

 Development of a range of interpretive facilities and programs which provide for a diverse visitor 

experience. 

 To enhance visitor understanding, learning and enjoyment.  

 Identification of opportunities for stakeholder engagement with and participation in 

interpretation.  

 Demonstration of best practice interpretation facilities consistent with relevant standards and 

guidelines. 

1.4 Location 

Surrounded by rugged gorges and mountains, Hill End Historic Site is located in the central west 

region of New South Wales, around 275 kilometres northwest of Sydney (via Turondale) in the 

northern tablelands.  Hill End is located in the heart of the region and surrounded by a number of 

thriving centres.  It is situated 75 kilometres from the regional city of Bathurst, around 75 kilometres 

south of the township of Mudgee, approximately 135 kilometres northeast of the City of Orange, and 

35 km from Sofala. 

There are three approaches to Hill End from Bathurst.  The first is via the historic township of Sofala 

(78 km), the second is via Turondale (69 km), and the third is along the old Bridle Track (57 km).  The 

Bridle Track is a scenic route which follows the Macquarie and Turon Rivers, and which runs from 

Duramana north of Bathurst.  It is unsealed and only accessible to 4WD vehicles or mountain bikes.   

The Bridle Track is open, but currently closed for a short distance at Monaghans Bluff due to a 

rockslide, therefore vehicles cannot journey from one end of the track to the other.  

Hill End Historic Site is predominantly within the land area administered by Bathurst Regional Council, 

though an area of the site to the north is within the Mid Western Council jurisdiction.    

1.5 Methodology 

This Interpretation Plan has been prepared by a multidisciplinary team.  In developing this report, the team 

has focused on integrating and relating history, significant heritage values, design and visitation so as to 

formulate a range of proposed interpretation planning initiatives.   
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This is the second report that the project team has prepared as part 

of the Interpretation Plan and Implementation Strategy project.  It 

draws upon the findings of the research and review report, which 

was the first deliverable document for this project. 

In preparation for this report, the project team has analysed the 

documentary and physical character and qualities of the Hill End 

Historic Site.  The impressions and interpretations that we arrived 

at during the initial research and review stage have been further 

considered and integrated into this report to ensure the approach to 

planning interpretation takes account of and responds to a range of 

challenges, issues, opportunities and constraints.   

This report has been prepared through critical reading and review 

of the background documentation.  Some additional research to 

supplement the materials provided by NPWS has been undertaken 

by members of the project team in areas relevant to their respective 

specialist disciplines.   

All members of the project team attended a three to four day site 

inspection of the Hill End Historic Site and the surrounding area 

between the Thursday 6 and Sunday 9 February 2014.  During the 

inspection, the team visited various buildings at Hill End Historic 

Site including the Royal Hotel, Beyers Cottage, Hosies Store, the 

General Store, Holtermans Corner Store Complex, Fairfax House, 

Craigmoor House, the former RFS Shed, the Royal Hall, the Visitor 

Centre in the former Hospital, Valentines Mine and Lyles Cottage.  

Some members of the team also travelled to the Bald Hill and 

Beaufoy Merlin lookouts, Golden Gully and the Quartz Roasting 

Pits.  The team took part in a Bald Hill Mine tour, a town tour and a 

ghost tour of Craigmoor House and the hospital.  The team also 

visited all of the accommodation, food and beverage, and retail 

businesses, which form a key part of the cultural landscape and 

services for residents and visitors. 

During the site inspection, SMA undertook visitor research to 

further define visitor profiles, behaviours and interpretive needs.  

SMA also evaluated 190 NPWS tour visitor evaluation forms issued 

to customers between 2011 and 2013.  The team also met with 

some members of the local community.  A meeting was held at the 

Royal Hall on Saturday 8 February 2014 to inform tourism business 

operators about the project, introduce the project team and gather 

local views and observations regarding the current visitor 

experience, types of visitors, and any key issues and opportunities.    

1.6 Report Outline 

This Interpretation Plan includes the following sections: 
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1.0 Introduction: An introduction to the Interpretation and Implementation project, including the 

scope, key objectives, methodology, limitations, authorship and acknowledgements.   

2.0 Situation Analysis: Provides an overview of the site character and significance, visitation, visitor 

access and safety issues, current experiences and proposed NPWS projects at Hill End Historic Site.  

3.0 Interpretation Framework: Includes the interpretation, themes and storylines, target audience 

and market segments, the distinction between research tourist market and reaching makers of vision 

statement and discussion regarding how the interpretation plan correlates with the Master Plan. 

4.0 Strategies: A series of four key strategies have been developed for Hill End Historic Site.  The 

strategies connect and synthesise various aspects of interpretation to create an authentic experience 

of Hill End through identity, experience, revitalisation and communications. 

5.0 Preliminary Implementation and Evaluation: Provides a preliminary response to 

implementation, monitoring, evaluation and priority product development.  These areas will be further 

developed during future stages of the project.  

1.7 Public Consultation 

Public Consultation regarding the draft Interpretation Plan was carried out in order to engage with 

stakeholders and to get input from the community into the draft strategy.   

The draft Interpretation Plan was presented by the project team at public meetings in Hill End on the 

12–13 April 2014. Stakeholders, primarily from the local community, were given the opportunity to 

understand and engage with the project team and with the draft Interpretation Plan. Following the 

public meetings, the draft Interpretation Plan was made available for public exhibition on the NPWS 

website and there was from 12 April–25 May 2014 for public comment. 

Seventeen submissions were received through the public consultation process. NPWS collated and 

summarised the key issues from the public consultation process, and produced a report called 

‘Consideration of Representations Received in Response to Exhibition of the Draft Interpretation 

Strategy Hill End Historic Site’. Quite a number of the submissions raised issues pertaining to the Hill 

End Master Plan rather than the Interpretation Plan. The key issues as identified by NPWS in their 

report, as well as the NPWS recommendations, are documented in the table below. Additionally, the 

Interpretation Plan project team has considered these issues and has prepared responses to each. 

Issue NPWS Response Project Team Response 

1.   Comments relating to 
the Hill End Historic Site 
Conservation Management 
and Cultural Tourism 
Master Plan 2013. 

These comments related to the Hill End 
Historic Site Conservation Management 
and Cultural Tourism Master Plan 2013 
(Master Plan) and not the draft Hill End 
Interpretation Plan 2014. 

The community was provided with an 
opportunity to comment on a draft 
Master Plan when it was publicly 
exhibited in 2012. Following 
consideration of submissions the 
Master Plan was finalised and 
subsequently endorsed by the NSW 
Heritage Council in 2013. 

Agreed 

2. Lack of consultation with 
the local community. 

GML Heritage, Trigger and Simon 
McArthur and Associates, the 

The brief required provisional consultation that was 
assessed by NPWS as part of our submission. The 
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Issue NPWS Response Project Team Response 

contractors 

preparing the Interpretation Plan, 
consulted extensively with the local 
community. 

The local community was provided with 
a number of opportunities to contribute 
to the Interpretation Plan between 
January and May 2014. In addition to 
local community forums in January and 
April 2014, the draft Interpretation Plan 
was placed on public exhibition from 12 
April to 25 May. 

scope of consultation proposed was deemed as 
adequate and sufficient. There were a number of 
opportunities for provision of public input and 
comment on the Interpretation Plan. 

3. Opposition to the 
relocation of the Hill End 
visitor centre, museum and 
NPWS office to the village 
centre. 

Relocating the Hill End visitor centre, 
museum and NPWS office to the village 
centre was a recommendation of the 
Master Plan. This recommendation was 
accepted by NPWS as it would: 

 create a place of arrival for 
visitors that is in proximity to 
visitor services and facilities; 

 encourage visitors to explore Hill 
End Historic Site rather than drive 
from the current location of the 
visitors centre ‘through’ the 
village; 

 provide a more dynamic 
experience for visitors with less 
static displays; and 

 reduce operating costs. 

Funding has been allocated to this 
element of the Hill End revitalisation 
project and works have commenced. 

Our brief was to work with this location. Our 
proposal is to ensure the building envelope does 
not change—it should not look like a visitor 
centre—and the heritage within the building (the 
old cottage) should be rehabilitated to create a 
beautiful art piece. A theme park is the antithesis 
of what we are proposing. We agree that 
community involvement is needed to get this 
right.  

In our plan the space would be multi-use. The 
same multi-use idea is proposed for 
Holtermann's Corner. These spaces are for 
everyone, not just for NPWS or tourists but for 
the townspeople. These spaces open up new 
opportunities for the town in the form of more 
venues to stage events, such as markets and 
many other ideas. 

4. Relocation of the Hill End 
visitor centre, museum and 
NPWS office to the village 
centre will create parking 
problems. 

Parking within the centre of the village 
may become an issue with the 
relocation of the visitor centre, museum 
and NPWS office. 

Parking areas and roads in the centre 
of the village are Bathurst Regional 
Council (BRC) lands. NPWS will 
monitor parking and traffic flow in the 
village centre following relocation of the 
visitor centre, museum and office and 
liaise with BRC as required. However, it 
is anticipated that any impact from 
increased demand for parking will be 
offset by the visitors’ proximity to 
accommodation and interpretation 
under the new arrangement. The visitor 
centre and office will be closer to 
campgrounds and local 
accommodation, encouraging visitors to 
park and explore on foot rather than 
have to drive (as is the current normal 
practice). 

Noted and agreed. 
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Issue NPWS Response Project Team Response 

5. Non 
acceptance/questioning of 
visitor data. 

The visitor data presented is based on 
NPWS campground and museum 
visitation records, market research 
conducted in 2011, and traffic counter 
data. 

Visitation data was unavailable, so an estimate 
of annual visitation was provided by the NPWS. 
The data did not influence any of the 
recommendations. A monitoring system has 
been recommended to establish accurate data 
on an ongoing basis. 

Visitor research was undertaken over two 
separate periods - one off peak and one peak. 
Approximately 50% of all visitors from the target 
markets were sampled during this period. The 
sample size is considered reasonable for the 
task and available budget. 

6. Against ‘authentic 
cottage accommodation’. 

The adaptive reuse of heritage 
buildings as ‘authentic cottage 
accommodation’ is a recommendation 
of the Master Plan accepted by the 
NPWS and endorsed by the NSW 
Heritage Council.  

We have suggested use of two cottage—
Holtermann's Corner and Lyles cottage—as 
multi-functional interpretive spaces. The proposal 
does not greatly impact on residential 
accommodation. The town is small but if the 
desire is to house more families then the only 
solution is to build more accommodation. A 
designated area for accommodation is 
suggested in the endorsed 2013 Hill End Master 
Plan.. 

The benefits of utilising these two cottages in this 
way are: 

 spaces are created that everyone can 
use—townspeople and tourists; 

 spaces are created for family history; 

 creative opportunities for townspeople and 
visitors are facilitated—the Lyles cottage 
space has a very wide open brief; 

 being located in the centre of town, these 
locations are perfect as part of an 
interpretive journey around the town; 

 it is not possible to show all interpretation 
in the visitor centre, and these spaces 
allow different stories to exist separately; 
and 

 the Holtermann story and photographs are 
best suited to being displayed at 
Holtermann’s Corner, and the location 
allows opportunities for contemporary 
photography as well. 

7. Concerned about lack of 
residential accommodation. 

Residential accommodation is outside 
the scope of the Interpretation Plan. 
NPWS currently provides 16 buildings 
for residential accommodation. The 
recommendations of the Interpretation 
Plan will not affect the number of 
buildings available for residential 
tenancy. 
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Issue NPWS Response Project Team Response 

8. Concerned about change 
to appearance/feel of the 
village. 

Maintaining the authenticity of Hill End 
Historic Site is a priority identified in 
both the Master Plan and the 
Interpretation Plan. 

Apart from adaptive reuse and 
maintenance of existing buildings there 
are two sensitive extensions proposed 
in the draft Interpretation Plan: 

 extension of the former CWA 
building to house the NPWS 
office; and 

 extension of the Holtermann’s 
Corner Stores to create a 
photographic interpretation 
space. 

The draft Interpretation Plan also 
proposes plantings and fencing along 
Clarke Street to represent the now 
missing buildings and allow visitors to 
better understand how the village 
appeared in 1872. 

We 100% agree that the character of the town is 
its most vital asset and nothing we have 
proposed endangers that. All interpretation is soft 
and recessive and much less impactful that 
current interpretives. 

9. There are too many 
management plans and 
development of plans is not 
a proper use of funds. 

Each of the plans—Plan of 
management, Master Plan and draft 
Interpretation Plan serve a different 
purpose. This comment is general in 
nature and outside the scope of the 
Interpretation Plan. 

Noted 

10. Confusion over different 
plans. 

The confusion is because there has 
been a misunderstanding of the 
differences between the draft 
Interpretation Plan and the preliminary 
research and review report prepared by 
GML Heritage, Trigger and Simon 
McArthur and Associates. 

Noted 

11. Family history is not 
mentioned. 

Family history is identified in the draft 
Interpretation Plan. The draft 
Interpretation Plan recommends that 
self-service digital family history 
research tools are provided within the 
photographic interpretation space at 
Holtermann’s Corner Stores. 

Noted 

12. History Hill and The Hill 
End Lodge are not 
mentioned. 

These are private enterprises outside 
the scope of the draft Interpretation 
Plan. The operators of both businesses 
were however formally invited to 
community meetings regarding the 
Interpretation Plan in January and April 
2014. 

Noted 

13. Lower level operational 
comments that are not 
directly related to the draft 
Interpretation Plan 

These comments are either outside of 
the scope of the draft Interpretation 
Plan or relate to local operational 
matters such as signage for the current 
visitor centre and staffing. 

Noted 
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Issue NPWS Response Project Team Response 

14. Comment on minor 
omission or inclusion not 
seen by reader 

These comments relate to perceived 
omissions. All issues identified as an 
omission are encompassed by the draft 
Interpretation Plan. 

Noted 

15. Positive comment not 
requiring response 

Outside the scope of the draft 
Interpretation Plan or general in nature. 

Noted 

16. Negative comment not 
requiring response 

Outside the scope of the draft 
Interpretation Plan or general in nature. 

Noted 

 

The project team would like to iterate that one of the core aims of the Interpretation Plan is to enrich 

the town with new people and opportunities in order to bring both cultural and economic benefits to the 

Hill End area. It is agreed that the historical significance of the town and its community are its most 

vital assets. The recommendations in the Interpretation Plan are designed to strengthen these 

qualities and to bring new life and dynamic business opportunities from which the local community can 

benefit.  

1.8 Limitations  

This report is subject to the following limitations: 

 In preparing this report, the project team has relied upon materials supplied by NPWS and other 

readily available background information about Hill End.   

 No detailed community consultation has been undertaken with the Aboriginal or non-Aboriginal 

community of Hill End or the surrounding region. 

 The only primary research undertaken was visitor surveys during the field trip between 7–9 

February 2014.  Due to the relatively low visitor numbers at that time, the sample size was lower 

than desired.  To address this issue, secondary research was undertaken through an evaluation 

of 190 NPWS tour visitor surveys.   

 History Hill interpretive facility, just outside town, was not visited; therefore information about it 

in this report is from secondary sources. Information about History Hill was sought from their 

website. 

1.9 Authorship 

This report has been prepared by Sharon Veale—GML Heritage, Gregory Anderson—Trigger and 

Simon McArthur—Simon McArthur and Associates.  

1.10 Acknowledgements 

This Interpretation Plan has been prepared with the grateful assistance of the following NPWS staff: 

 Lew Bezzina, Historic Heritage Project Coordinator. 
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The following individuals are also acknowledged for their 

thoughtful insights and time:  

 Sandra Thompson, NPWS Discovery Ranger; 

 Aimee Bowman, Hill End General Store; 

 Kerri Burns, The Hill End Ranch and Bald Hill Mine 

Tours; and 

 Suzanne Rattray, Hill End Bed and Breakfast, 

Collectables and Café (Hosies). 

1.11 Abbreviations and Terminology 

The following abbreviations and terminology are used in this 

report: 

 Conservation Management Plan (CMP); 

 National Parks and Wildlife Service (NPWS); 

 Plan of Management (POM); 

 Office of Environment and Heritage (OEH); and  

 Rural Fire Service (RFS). 
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2.0  
Situation Analysis 
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2.1 Introduction 

Management and conservation at Hill End Historic Site is 

undertaken with regard to a statutory and non-statutory 

planning framework.  Combined with this, the heritage 

significance of the site, the visitor experience and current 

acitivites planned at Hill End need to be considered as part of 

interpretation planning.  

This section of the interpretation plan provides a summary 

overview of the historic character of Hill End Historic Site, its 

assessed cutlural significance, current visitaiton, and the 

planning framework so as to understand the obligations, 

requirements and opportunities for interpretation.   

A significant body of non-statutory planning documentation 

exists for Hill End.  In March 2013, a Master Plan was prepared 

by Conybeare Morrison International Pty Ltd and Context.  The 

Master Plan is supported by a series of companion volumes 

including Volume 2: Conservation Management Plan; Volume 

3: Landscape Management Plan; and Volume 4: Cultural 

Tourism and Recreational Management Plan. A Heritage 

Interpretation Program Hill End, prepared by Rose Deco 

Planning and Design Pty Ltd in 2009, is reviewed in this 

section.   

The historic character, significance, visitors, policies and plans 

provide an overarching framework within which interpretation 

may be planned and implemented.   

2.2 Historic Site Character  

Despite its industrial history as a gold mining village, today Hill 

End is characterised by its charm and beauty.   

The visitor arrives at the village travelling through a mature 

avenue of plantings that gracefully arch and shade the main 

road into town.  In the village, an endearing and quaint 

collection of cottages, buildings, structures and rustic fence 

lines are patterned across the landscape according to the 

historic subdivision layout.  Successive periods of development 

can be discerned, including the more orderly 1871.  

The graceful mature trees and gently undulating landform, 

combined with the layout, scale, form and materiality of the 

historic buildings and structures are beguiling.  
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2.3 Heritage Significance  

Hill End Historic Site is broadly recognised as a place of cultural significance.  It is included on the 

State Heritage Register (SHR) under the Heritage Act 1977 (NSW).  The Statement of Significance for 

the site is quoted below: 

Hill End is a place of national cultural significance due to its aesthetic, historic, scientific and social value to past, 

present and future generations of Australians.  From the period of its settlement and principal development in the 

1870s, Hill End retains a unique collection of buildings, relics, artefacts, structures, archaeological sites and 

landscape elements which are, individually and collectively, of outstanding architectural, aesthetic and research 

value.  The village is set along a gold bearing quartz seam within a tablelands landscape of rolling hills, 

accentuating the feelings of peaceful isolation.  From the hectic goldrush era and subsequent years of decline, to 

the period of NPWS intervention, the village, buildings, vacant sites and gardens continue to reflect the social 

and economic forces which continue its survival.  (NPWS, 1988: 13) 

2.4 Current Visitation 

Visitation monitoring at Hill End is sporadic.  Presently, the data is not sufficient to provide an 

adequate depiction of use patterns.  Such data is critical to visitor management; particularly for 

determining the economic impact of visitation and for shaping grant applications to fund improvements 

to the site, facilities and services. 

Entry to Hill End Historic Site has no single entry point or visitor gate.  As such, visitor numbers are not 

readily available.  Notwithstanding, in 1986 it was estimated that 45,000 people visited Hill End.  In 

2011, 100,000 tourists were estimated to have visited.   

The manner in which the site is currently accessed (eg single entry/exit) provides an opportunity to 

count visitor numbers through the use of a car counter.  Such an instrument could be permanently 

fixed into the road and continuously record data for analysis.  To enhance the value of the data for 

visitor management and deriving visitor traffic information, some basic observation tests could be done 

to determine deductions for resident and commercial traffic. 

During this stage of research and review, it has become apparent that there is no co-ordination of 

private sector visitation.  None of the operators could provide approximate indications of total bed 

nights per annum, total visitors on tours per annum, or total covers sold in cafes and restaurants.  

2.4.1  Current Arrival and Circulation 

Visitor observations conducted to support this report suggest that most visitors arrive by personal 

vehicle, and to a lesser extent by coach, using the same road.  Approximately half the visitors turn off 

the main entry road and visit the NPWS Visitor Centre and the other half drive on and stop at the main 

commercial area in the village (the General Store and Hotel).  Typically visitors that have been to the 

Visitor Centre then drive to the same commercial area to park.  Approximately 30% then visit the 

General Store or Hotel first, but almost all visitors walk a loop through part of the village.  The extent of 

the loop and the duration of the walk depends on: 

 how comfortable the weather is; and 

 how interested and satisfied the visitor is with the interpretation. 

The average duration on a walk is approximately one hour.  
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Most visitors walk in a counterclockwise direction down Clarke 

Street and back along Tambaroora Street.  The most common 

stops photographed (in order) are Hosies Store, Northeys 

Store, Holtermanns Corner Store Complex,  Beyers Cottage 

Great Western Store, Bryants Butcher Shop and Hill End Post 

Office.  It is likely that visitors would photograph the facades of 

the General Store and Royal Hotel more if the views to the 

buildings were not impeded by parked vehicles.  

2.5 Current Visitor Experience 

Interpretive messages are immediately communicated to the 

visitor by the town’s landscape and historic architecture.  From 

the entry experience of Tambaroora Road and Beyers Avenue, 

flanked by European trees, to the Royal Hotel and General 

Store, the visitor receives potent messages about the town’s 

character, independent of any interpretive support.  At present 

there is a limited range of accompanying physical and 

interpretive experiences at Hill End.  In short, the town is 

compelling but the interpretive support (physical and 

experiential) is not.  

Most visitors travel by vehicle to the area where the Royal 

Hotel, General Store and NPWS Discovery Centre (former 

CWA Hall) are located.  This collection of buildings feels like the 

centre of town and its position at the edge of a small rise 

provides a select vantage point, a central place to begin further 

exploration.  

The visitor has a limited number of prescribed interpretive 

experiences to pursue from this site—the options are: 

 to self-navigate through the town using interpretive 

panels and a plan of the area (available from the 

Discovery Centre and the current Visitor Centre in the 

former Hospital building); 

 to self-navigate to other sites around the town such as 

mining sites and lookouts; and 

 to participate in a guided tour conducted by the NPWS 

Discovery Ranger. 

2.5.1 Attractions 

The main attractions for visitors at Hill End are: 

 the town and its environs; 

 lookouts—Kissing Point Lookout (a spectacular view out 

from the town); Beaufoy Merlin Lookout (views of 
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Hawkins Hill Mines); and Bald Hill Lookout (also a spectacular view of the town); and  

 sites located outside of town—Golden Gully, Valentines Mine, Tambaroora site and Cemetery 

and the Quartz Roasting Pits. 

Beyond the core interpretive experiences of displays, signs, tours and the overall cultural landscape 

are a number of activities that add to the interpretive experience.  These include: 

2.5.2 Commercial Businesses Servicing Visitors and Locals 

Hill End may be a small village but it still has several businesses operating for the benefit of residents 

and visitors.  The most obvious business is the Royal Hotel.  This business not only provides a basic 

level of short stay accommodation, meals and beverages; but it is also the primary place for locals to 

meet, share stories and relax.  Throughout the day and evening, the Royal Hotel is the most 

accessible place to meet and speak with a local.  In this sense, the property provides the principal 

access to interpreting the local living culture, and should therefore be considered a significant 

opportunity for indirect interpretation (people watching) and direct interpretation (conversing with 

locals). 

The General Store is the second most important commercial venue, as it is the only shop open seven 

days a week.  The property provides basic groceries, takeaway food, coffee and lunches for locals and 

visitors.  Sitting outside this venue is another excellent place for direct and indirect interpretation of the 

living culture of Hill End.  The display within the dining area, comprising selections of Peter Adam’s 

Ore What! photographs of local people and their stories in text, could be considered one of the most 

contemporary and inspiring depictions of the local culture available. 

Secondary businesses offering interpretive opportunities include the NPWS Visitor Centre/Museum 

and Discovery Centre.  This facility presents significant opportunities for improved orientation, 

interpretation and customer contact with the local population. 

2.5.3 General Daily Local Lifestyle and Activity 

Visitors walking around the village can also shift their gaze from the static historic landscape and watch 

local residents going about their daily lives.  The small scale and diverse array of homes and gardens 

reflects the diverse range of people and chosen lifestyles.  The more confident and friendly visitors could 

use this space to converse with locals and further discover what it is like to live and work in the village.  The 

unpredictability of the response reflects the authenticity of Hill End.  

2.5.4 Special Events 

Events can be an excellent way to further interpret a destination and interlink local residents and 

visitors.  Events can also raise the profile of a destination, generate economic returns and stimulate 

repeat visitation.  Unlike the surrounding regional townships, Hill End does not have a significant 

record in developing and running events.  The population is too small to organise and run events, and 

there are insufficient businesses to contribute in kind and financial resourcing.  There are also 

insufficient businesses to leverage the potential economic impact of an event, and most of the people 

who run these businesses are the ones also trying to run the event. 

A small jazz festival was regarded as a success, but could not be replicated for the reasons above.  Small 

scale ‘micro events’ involving 50–100 people and run on a regular basis would better suit Hill End.  

Opportunities that tap into interpretation could be based on art, ideally participating in a group artistic 
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endeavour.  A destination running an event like this should be able to deliver smaller scale experiences on 

a more regular basis—indeed this should be done first, with the event to follow. 

The Hill End and Tambaroora Progress Association holds two Open Days annually where ten historic 

buildings are open to the public. Also, the Hill End Arts Council holds an annual Open Studio Day and 

exhibition. 

Regular workshops are held by various organisations at Hill End. These include: 

 Luke Sciberras—studio and landscape painting master classes; 

 LaPaloma Pottery—clay throwing technique workshops for experienced and moderately 

experienced ceramicists and collaborations with artists; 

 Kim Deacon—wind harp workshops; and 

 Hill End Press—letterpress printmaking, tin type photography and photogravure workshops. 

2.6 Visitor Access and Safety Issues  

Visitor access and safety at Hill End is well managed.  Whilst there are some risks to visitor safety 

given the site’s industrial past and the age of many of the buildings and structures, there is little risk to 

visitors that explore the site by walking or driving around the village.  

In the surrounding landscape, many of the redundant mine shafts have been capped and covered to 

prevent accidental falls.  At the lookouts, barriers and warning signs alert visitors to potential risks.  At 

Tambaroora and other mine sites such as the Cornish Quartz Roasting Pits and Golden Gully, there 

are trip hazards due to the uneven ground surfaces. 

Not all historic buildings at Hill End are accessible to the public.  Some buildings and structures are 

dilapidated and require conservation and repair works to make them safe, including Fairfax House, 

Denmans Cottage, Beyers Cottage and the Hill End Hilton.  Such buildings are gated and locked to 

prevent entry.   

Ideally, provision of access to a larger number of buildings at Hill End would enrich and diversify the 

visitor and interpretive experience.  Given limited resources, however, it is unlikely that sufficient funds 

would be available to enable the full restoration and habitability of buildings, except perhaps over the 

longer term.  Stabilisation and repair works have been identified and costed in the Master Plan, as well 

as options for securing funding via private sector partnerships. 

Increased revenue through increased visitation will enable properties such as Fairfax House and 

Denmans Cottage to be conserved and adaptively reused in the future. 

2.7 Planning Context  

2.7.1 Plan of Management (NPWS) 

A Plan of Management (POM) is a statutory plan that is prepared for each National Park and Historic 

Site under the National Parks and Wildlife Act 1974.  A POM for Hill End Historic Site was prepared in 

1988 by the National Parks and Wildlife Service.  The draft POM for Hill End Historic Site has never 

been formally endorsed by the Minister for the Environment and Heritage.  

The POM identifies the heritage significance of Hill End Historic Site and provides the following 

policies and actions to conserve and manage the place: 



 

 17 

 conserve the cultural significance of the site as a 

whole, the landscape, the historic buildings, their 

contents and surrounds; 

 develop the site into an attractive tourist venue without 

compromising either its historic authenticity or 

community expectations; and  

 encourage appropriate use of the site.  

The Statement of Significance for Hill End in the POM reads 

as follows: 

Hill End is a place of national cultural significance due to its aesthetic, 

historic, scientific and social value to past, present and future 

generations of Australians. 

From the period of its settlement and principal development, the 

1870s, Hill End retains a unique collection of buildings, relics, 

artefacts, structures, archaeological sites and landscape elements 

which are, individually and collectively, of outstanding architectural, 

aesthetic and research value.  The village is set along a gold bearing 

quartz seam within a tablelands landscape of rolling hills, 

accentuating the feeling of peaceful isolation.  From the hectic gold 

rush era and subsequent years of decline, to the period of 

intervention of the National Parks and Wildlife Service, the village 

buildings, vacant sites and gardens continue to reflect the social and 

economic forces which continue its survival. 

The landscape and fabric of Hill End illustrate the early development 

of hard rock mining as well as the vernacular building methods and 

styles of late 19th Century New South Wales.  The village contains a 

particularly rare and important ensemble of intact mud and bush 

timber structures, locally known as "wattle and daub", many of which 

are set in remnant early gardens with plantings, including fruit trees 

and flower bulbs of now-uncommon species.  Other structures, 

variously of rubble, brick and timber, are of interest for the early 

efforts at formal conservation of their fabric undertaken by the 

Service during the 1970s, when parts of the village were designated 

as an historic site. 

Dotted along streets, now depleted by loss due to decay or 

demolition, the surviving buildings, timber picket fences, and ruins are 

brought to life by comparison with the remarkable photographic 

plates of the town in the 1870s comprising the Holtermann Collection.  

Together with the village fabric this rare, extensive photographic 

record vividly illustrates the ebb and flow of mining and settlement by 

the people of various nationalities who worked the Turon goldfields, 

some of whose descendants continue to live in Hill End. 

 

 

 



 

           Hill End Interpretation Strategy      GML Heritage   |   Trigger   |   Simon McArthur and Associates 18 

The Statement of Significance and the overarching policies 

and actions for Hill End outlined in the POM provide valuable 

guidance for interpretation planning.  One of the key concerns 

of the POM is to ensure that interpretation reflects a holistic 

view of the attributes and values of the site and is historically 

authentic.   

The POM outlines specific issues to be addressed through 

interpretation at Hill End.  In planning interpretation, the POM 

states that it must be designed with regard to different user 

groups and the local community.  The POM observes that Hill 

End is something of a ‘laboratory’ for learning and 

engagement; and that a key component of the place’s value is 

that it retains a resident population and is therefore a living 

village.  

A number of initiatives for interpretative experiences are 

recommended in the POM, ranging from guided, self-guided 

and driving tours to independent exploration.  The Holtermann 

Collection and in situ artefacts are regarded as key interpretive 

resources.  Interpretation of mining and geological aspects is 

recommended in the POM, alongside the development of an 

orientation centre and a suite of sensitively designed discreet 

interpretive signage.  

Many of the policies and actions in the POM remain pertinent 

and relevant to interpretation planning today.  The cultural 

significance of the site, its historical authenticity, the evolving 

living village and experiences for visitors are key 

considerations.  

2.7.2 Statement of Management Intent 

In 2014 the OEH issued a Statement of Management Intent 

(SMI) for the Hill End Historic Site. An SMI is a short standard-

format document that outlines the management principles, key 

values threats and management directions for a reserve. In 

conjunction with relevant NPWS policies, the Hill End SMI is 

intended to guide the management of the historic site until a 

plan of management has been completed. 

The Hill End SMI provides a brief context of the location and 

history of the historic site and identifies key management 

principles that promote the conservation of places, objects, 

landscapes, cultural values and natural values; the sustainable 

use of structures; the development of sustainable and 

appropriate visitor experiences; and the development of 

research, monitoring and public appreciation of the site. Hill 

End is identified as having value related to its evocative visual 

and cultural landscape, opportunities for education and visitor 

 

 

 



 

 19 

engagement activities and interpretation, its scientific value, the Holtermann and Beyers nugget, being 

a unique living village, and being part of Country for the Wiradjuri People. The key issues that are 

identified in the SMI include compliance with maintenance obligations under the Heritage Act, 

economic pressures, managing introduced species of flora and fauna and issues with soil drainage 

and erosion. A number of practical management directions are identified that allow the site to be 

appropriately managed and maintained in the medium term until the comprehensive management plan 

is released.  

It is notable that a number of the issues and recommendations discussed in this Interpretation 

Strategy are identified in the key management principles and values of the SMI. These relate to 

tourism, interpretation, cultural and natural values, museums and collections management. 

Additionally, many of the key management directions prioritise enhancing the visitor experience, 

improving tourism facilities, consulting with the community and stakeholders, and maintaining and 

reusing buildings for appropriate use. 

2.8 Master Plan (2013) 

The Master Plan prepared by Conybeare Morrison International Pty Ltd in March 2013 for Hill End Historic 

Site provides an overarching vision and planning strategy for the place.  The Master Plan is underpinned 

and guided by the Conservation Management Plan analysis of the physical attributes of the site, as well as 

an extensive range of background reports and documents.  Three companion volumes were prepared to 

inform the Master Plan including: 

 Volume 2: Conservation Management Plan; 

 Volume 3: Landscape Management Plan; and 

 Volume 4: Cultural Tourism and Recreational Management Plan. 

The Master Plan contextualises Hill End Historic Site within the considerable economic and demographic 

change that has occurred across regional areas in NSW.  The Master Plan argues that cultural tourism 

provides the best opportunity for Hill End to become economically sustainable.  A series of strategies and 

opportunities are presented in the Master Plan to assist NPWS plan, develop and support higher visitation 

to Hill End.  As the Master Plan points out, achieving the vision for Hill End as an economically sustainable 

cultural tourism destination that offers an authentic experience of history and heritage is a challenging and 

complex proposition.  

Several strategic opportunities are identified in the Master Plan, some of which relate to the interpretation of 

the heritage values of Hill End: 

 the relocation of the current Visitor Centre from the former Hospital building to the village centre; 

 the development of an interpretation strategy to inform the story of Hill End; 

 the provision of new activities and experience which will enrich the Hill End experience; 

 the development of trails and paths to reveal and interpret the activities of the original mining 

and art stories; and 

 the enhancement of original landscape features such as orchards and gardens. 

The vision in the Master Plan is founded on the value proposition of a ‘living village’ that will organically 

evolve new facilities and services to grow visitor engagement and tourism.   
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Twenty key actions are outlined in the Master Plan.  The actions seek to holistically address the current 

issues at Hill End through conservation, research to address gaps and ensure authenticity, interpretation of 

historic themes, adequate services and facilities, appropriate branding and marketing, experiences, 

augmentation of the cultural landscape, development of commercial capacity, and activities and events.   

It is important to note that interpretation alone will not address or solve the immediate or broader economic 

issues.  At Hill End, many issues are interconnected.  Whilst a vibrant and engaging interpretation program 

may well attract and, over time, increase visitor numbers if well promoted and marketed; other aspects of 

the visitor experience will need to be addressed such as food and beverage options, facilities, services, 

accommodation, information, access, etc.    

The Master Plan proposes a new interpretive centre within the former RFS shed.  The RFS shed is to 

include a range of visitor facilities and, due to its prominent and central location within the village, will 

provide for visitor orientation.  An art walk and art interpretation associated with a proposed new art gallery 

in the Sacred Heart Catholic Church will address the significant history and the continuing practice of art, 

literature and photography at Hill End.   The Master Plan identifies opportunities for interpretation at 

Tambaroora through sculptural, scientific and artistic interpretation.    

The Master Plan includes a range of concepts for interpreting and experiencing Hill End.  Its interpretation 

recommendations relate to the history and heritage values of the Historic Site and seek to enliven and 

revitalise the township through specific projects, experiences and activities that will increase and extend 

visitation.  The insights offered by the Master Plan are useful and informative, however, a more detailed 

process of distillation and refinement is required to ensure that in planning interpretation, Hill End does not 

try ‘to be all things to all people’, but rather remains true to its values.    

2.9 Current Proposed NPWS Projects to Enhance Interpretation 

A number of adaptive reuse concepts and projects were identified in the Conservation Management 

and Cultural Tourism Master Plan for Hill End Historic Site.  A list compiled from the Master Plan is 

presented below.  Several of these projects have already been initiated by NPWS including the CWA 

Building, The Pines, the Rural Fire Service building, the Sacred Heart Church and the Post Office.  

This Interpretation Plan responds to many of these projects and details the proposed adaptive reuse 

of the Rural Fire Service Building as an interpretive centre.  

Property Name  Location Proposed Use 

The Pines Bathurst Road Residence, Cottage Hotel 

The Manse Denison Street Community Nurse, Residential, 
Cottage Hotel 

Post Office Tambaroora Street Residential with Post Office, Cottage 
Hotel 

Old Hospital Building High Street Cottage Hotel 

Sacred Heart Church Denison Street Cultural Art Centre 

Fairfax House Albert Street Cottage Hotel 

Denmans Cottage Reef Street Cottage Hotel 

Woodlands Cottage Germantown Road Cottage Hotel 

Hill End Hilton Warrys Road Cottage Hotel 

Rural Fire Service Beyers Avenue Interpretation Centre 
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Property Name  Location Proposed Use 

CWA Building Beyers Avenue Information Centre and NPWS 
Administration 

General Store Beyers Avenue Catering and General Store 

Beyers Cottage Clarke Street Museum 

Royal Hall Beyers Avenue Hall and Conference Centre 

Great Western Store Tambaroora Street Retail, Gallery, Residence 

 

2.9.1 Sacred Heart Church  

NPWS has been working in partnership with the Hill End Arts Council to adaptively re-purpose the 

Sacred Heart Church as a Heritage Art facility that is to include the Jean Ballette Gallery. Though 

there are no details yet about how the facility will operate, the Hill End Arts Council has received two 

grants for the conservation and upgrade of the building services for this purpose.  

The first was a grant from the Heritage Branch in 2011/12 for $65K for conservation works and 

construction of a free standing kitchen and toilets with equitable access. $75K in voluntary 

contributions was a condition of the Heritage Branch grant. 

The second grant from Bathurst Regional Council for disability access to the church and toilets. The 

toilets have been fitted out and a timber access ramp installed. 
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3.0  
Interpretation 

Framework  
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3.1 Introduction 

This section of the report provides the overarching framework for 

interpretation at Hill End.  Building on the analysis in the preceding 

section, the interpretive planning framework is also responsive to 

the project brief, the planning and policy context, the operating 

environment and the history and significance of the place. 

This section also includes the objectives, themes and storylines, 

audiences and vision for interpretation.  

3.2 Objectives of Interpretation 

This plan proposes three core objectives for interpretation at 

Hill End: 

1. Assist target markets to understand, appreciate and 

enjoy the significance of Hill End. 

2. Facilitate ways for visitors to contribute positive social 

and economic benefits to the Hill End community. 

3. Ensure the conservation of Hill End as an authentic 

mining village remnant of the mid-nineteenth century with 

a creative past, present and future. 

We have identified key goals that relate specifically to the 

delivery of interpretation.  Essentially the goals for delivery of 

interpretation support the objectives above and focus on 

ensuring the interpretive experience is diverse, multilayered 

and well coordinated.  

3.3 Themes and Storylines 

In planning for interpretation, themes provide a flexible 

structure that all stories and experiences should be linked to.  

Essentially a theme is an overarching topic that effectively 

synthesises a number of storylines that are to be interpreted.   

A thematic structure is also a simple and effective 

organisational tool for planning future interpretation.  If new 

storylines and experiences are planned, they can be checked 

so as to ensure they connect to the broader thematic context. 

An overarching thematic structure is important in planning for 

interpretation because it ensures the key storylines are 

presented ‘at the heart’ of all interpretive experiences.  It also 

helps to ensure that interpretation is coherent, memorable and 

accessible to visitors.  From a visitor perspective, themes 

providing a framework for the interpretive experience are able 

to be understood, appreciated and enjoyed.  

 

 

 

 

Photo second from bottom courtesy of Bruce Dawbin. 
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The themes that have been developed are based upon the history and heritage values of the Hill End 

Historic Site, and the interests and needs of the target markets.  They have also been informed by the 

extensive body of historical research and planning for Hill End Historic Site.   

The themes have been developed to be flexible and capable of accommodating a diverse range of 

storylines, including those storylines that have not previously been the subject of interpretation.  To 

illustrate this, a selection of storylines related to the five individual themes are included below.  

 Quartz Veins and Saddle Reefs—the land and the natural shaping processes through deep 

time, including the formation of the tableland, its hills, gorges and valleys.  The Turon River, its 

creeks and tributaries.  The geology including the veins and reefs.   

 Muurruun—the Wiradjuri and their continuing connections to Country, patterns of use and 

occupation, contact, guiding the way, the changing circumstances of life for Aboriginal people 

following contact, resistance and martial law, relocation and resettlement, and continuing 

culture.   

 Pure Gold—the discovery of gold, making a claim, the processes of extraction, from alluvial to 

reef, the mines, changing technology, pans, roasting pits, stampers, the gold economy, Bald 

Hills—the changes/transformation of the landscape, the diggers and the prospectors, sweat and 

toil, the harsh work and conditions, and a lucky few.  

 The Art of Life—the evolving pattern of life and living in Hill End marking birth, life and death, 

the social lives within the town and its buildings (eg Craigmoor House, other dwellings, the 

Royal Hotel), cultural diversity at Hill End (Chinese, Germans, Cornish), domestic life, living 

conditions, gardens and being self-sufficient, the characters of Hill End, the Holtermann 

collection, creative life and artistic inspiration in Hill End, the artists in residence program, and 

poetry and writing. 

 Making History—the community concern for the protection of Hill End, the processes of 

making, speaking and writing history (eg Harry Hodge), the gazettal of the Historic Site, its 

conservation over four decades as a history of the evolving attitudes to heritage, presenting Hill 

End, and the yarns, myths and legends.   

Each of these themes relates to Hill End in its broader context, as well as to specific sites within the 

township.  In many instances, individual locations will fit within one or more of the interpretive themes.   

In some instances the evidence base for an immersive interpretive experience is lacking.  For 

example, there is limited evidence for the key theme related to Aboriginal occupation and continuing 

attachment to land (‘Muurruun’); however, it is considered a vital ingredient of any future interpretation 

and will need to be more comprehensively developed over time through research and community 

collaboration.  Notwithstanding this, there is certainly sufficient available evidence to present some 

stories related to Aboriginal occupation and history.  As well, the ‘absence’ of Aboriginal people from 

the recorded history and stories of gold makes for a thought provoking experience where visitors can 

be asked to reflect on how history is made. The table below provides some further detail relating the 

interpretive themes linked to potential locations within Hill End and the surrounding landscape. 
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Interpretive Theme Potential Locations Interpretive Experience 

Quartz Veins and Saddle Reefs 

 

RFS Turon River 

Tambaroora 

Golden Gully 

Bald Hill Mine 

Quartz Roasting Pits 

Valentines Mine 

Bald Hill 

Fighting Gully  

Hawkins Hill and the Turon Valley  

Lookouts 

Landscape Archaeology 

 Landscape based 

 Established, exposed, eroded and 
transformed landscape over deep time 

 Remnant mine sites 

 The layered and changing nature of 
the landscape, the contrast between 
‘bald hill’s’ an the soft vegetated 
bush/cultural landscape   

 

Murruum—Culture and Continuity RFS 

Turon River 

Bridle Track  

Lookouts  

 

 

 Acknowledgement of the first 
Australians 

 Traditional Country of the Wiradjuri 

 Traces of the occupation in the region, 
camp sites, trading along the river, 
marked trees 

 Journeys through Country 

 Aboriginal people guide the explorers  

 Land of Promise, Aboriginal people 
and gold 

 Uneasy Encounters  

 Resistance and Reserves 

 An incomplete past, the absence of 
Aboriginal people from historical 
accounts 

 Culture and continuity today 

Pure Gold—A Feverish Rush RFS 

Bald Hill  

Tambaroora  

Fighting Gully 

Stamper Battery 

Quartz Roasting Pits 

Valentines Mine 

Golden Gully 

Hawkins Hill 

Rivers and Creeks 

Bridle Trail 

Hill End township 

Beyers Cottage 

Post Office 

Hospital 

Police Station 

Royal Hall 

Chinese and catholic cemeteries 

 A landscape based experience that 
demonstrates the diversity and 
technological change in gold mining 
over time 

 Focussed on places and the people 
that made Hill End  

 The discovery of gold, making a claim, 

 The processes of extraction, from 
alluvial to reef  

 The mines, changing technology, pans, 
roasting pits, stampers, the gold 
economy,  

 Bald Hills—the changes/transformation 
of the landscape 

 The diggers and the prospectors, 
sweat and toil, the harsh work and 
conditions, and a lucky few 

 The families and businesses that 
supported the industry 
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Interpretive Theme Potential Locations Interpretive Experience 

The Art of Life—Seeing and Being 
in Hill End 

RFS 

Royal Hotel 

Craigmoor House 

Northeys Store 

General Store 

Great Western Store 

Hosies 

Royal Hall 

Post Office 

Hospital 

Haefligers and Murray’s Cottages 

Gardens  

Golden Gully 

Holtermann Collection 

Village life 

Jean Belette Gallery 

Pictures in the landscape  

 This theme will explore the ‘art’ of living 
in Hill End through a range of places 
that make various phases of the life 
journey 

 This captures the everyday experience 
of life and the places in peoples lives 

 This theme also captures Hill End as a 
place of continuing artistic inspiration 
through the lives and work of several 
artists 

 

Making History—Reimagining the 
Past 

RFS 

Hill End Village as an Historic Site 

Family car touring to Hill End 

School visits  

History Hill 

Bald Hill 

Publications and oral history 

Conservation of various buildings 
including the Hospital, Athol, 
General Store, Royal Hotel etc 

NPWS office  

 Introduced in the RFS 

 This theme designed to provoke 
personal reflection on the subjective 
nature of historical evidence and 
historical narratives (eg absence of 
Aboriginal people, how the Chinese 
were represented, etc )  

 The theme will inform and guide the 
development of content for both the 
landscape and cottage based 
interpretive experiences  

 How has history been made here will 
be a central question throughout the 
visitor experience 
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3.4 Target Audience and Markets 

You can’t be all things to all people.  It is much more effective 

to choose the people that are most likely to want what you 

offer, and most likely to be satisfied with what you offer.  

Target markets are the segments of people that a destination 

most wants to attract and satisfy.  To choose target markets 

is not to suggest that a destination does not want other 

visitors, but it does mean choosing to deliver certain products 

over others, and marketing the products in certain ways and 

not other ways. 

The needs of target markets should drive interpretation, product 

development, customer service and marketing.  The target 

markets are largely those that can be attracted as visitors to the 

site.  Table 3.1 presents a way to describe current visitors to Hill 

End and shades them according to whether they should be 

targeted or not.  

Hill End should target the visitor markets most prepared to 

immerse themselves in the site through an overnight stay.  

Overnight stay maximises the full interpretive potential of Hill 

End and the economic impact for the town.  The target 

market segments most prepared to do this are: 

 True Travellers and Pampadours residing in the Blue 

Mountains, Canberra, Newcastle, the Central Coast of 

NSW and the inner west of Sydney. 

Once the needs of the target markets are met, there is some 

potential to market to secondary markets, in order to generate 

visitation in school holidays and weekends.  Secondary markets 

are: 

 Compatriots residing in the region (especially from the 

Blue Mountains, Bathurst and Mudgee) prepared to 

visit as overnight campers and take up a tour in the 

school holidays, or visit as day trippers on the 

weekends. 

 Elderly groups (eg Probus) prepared to pre-book and 

visit mid-week for a tour and lunch package. 

Secondary markets will help support destination awareness 

and word of mouth, and trigger some (smaller but more 

frequent) economic benefits through spend on tours and food 

and beverage.  The needs of secondary markets should be 

considered only after meeting those of target markets.  If 

there are no more resources to develop/deliver/market 
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interpretive experiences beyond what is needed for the target markets, then secondary markets 

should not be considered.  

The segment known as Wanderers will come to Hill End regardless, and so do not need to be 

specifically targeted.  The segment known as Compatriots will only come in school holiday periods.  

Groupies/Peer Group Travellers are unlikely to ever want to come because the product doesn’t meet 

their core needs. 

Table 3.1  Market Segments Visiting Hill End.  Those to target first (green), second (yellow) and not at all (red). 

Market Segment Proportion 
visiting Hill 
End 

Proportion of 
Australian 
population 

Comments relevant to Hill End 

True Travellers 

They are travellers, not tourists.  They often 
holiday overseas where they immerse themselves 
in a different culture.  They favour spontaneity.  
They respond to physical activity, personal fitness 
travel, adventure, risk and things they would not do 
at home. 

13% 17% Hill End is missing out on some of 
this market.  This market would 
come in larger numbers if the 
experiences offered at Hill End 
looked more distinctive compared 
with experiences closer to home, 
and if they offered more 
immersion and adventure. 

Pampadours 

The indulgers who want it all.  They seek out new 
places, new faces, a different culture, climate and 
food, and activities not available or taken up at 
home.  They travel outside school holidays.  They 
avoid caravans, self-contained accommodation, 
day trips, adventure and risk. 

8% 21% Hill End attracts significantly 
fewer of these than are in the 
Australian population.  This 
market would come in larger 
numbers if Hill End offered a 
distinctive cultural experience and 
distinctive/comfortable 
accommodation and food and 
beverage services. 

Compatriots 

Middle Australia.  Compatriots travel with their 
family.  They have to budget and look for value 
and accessibility.  The children of Compatriots 
often have a role in deciding a holiday destination.  
Holidays are usually taken in single blocks, to allow 
maximum recharge. 

27% 25% Generally Hill End can only attract 
these visitors in school holiday 
periods and long weekends, so 
they are generally not available to 
Hill End for most of the year. 

Generally only camping grounds 
are available for this segment to 
stay at Hill End. 

Wanderers 

Independent potterers.  Nearly half of the 
Wanderers segment is retired.  Wanderers take 
many holidays.  They seek out value for money 
and take their holidays outside school holidays. 

47% 17% This segment represents nearly 
half of all visitors to Hill End.  Hill 
End attracts significantly more 
(30%) than the Australian 
population.  These visitors will 
come almost regardless of the 
interpretation. 

Groupies / Peer Group Travellers 

Mainly young, male, school and tertiary students.  
They travel in peer groups and in peak periods.  
They want party time, bright lights, clubs and pubs.  
Their trips include fishing or hunting for males, girls 
weekends, school reunions etc. 

5% 20% Hill End attracts significantly 
fewer of these than are in the 
Australian population, probably 
because Hill End doesn’t look fun 
enough.  These visitors are 
unlikely to come, regardless of 
the interpretation. 
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It is possible to match the likely relative interest in the interpretive themes among these market 

segments through a review of the segment profiles and use of specific visitor research undertaken as 

part of this planning process.  Table 3.2 presents the matching exercise, and suggests:  

 strong interest in all of the themes from True Travellers and Pampadours; 

 strong interest in The Art of Life from Compatriots and Wanderers; and 

 modest interest in Pure Gold among Compatriots, Wanderers and Groupies / Peer Group 

Travellers. 

This depiction should serve as a frame of reference for allocating the emphasis given to each theme 

and the resources invested in each theme; and in expecting higher levels of satisfaction from each 

market from ongoing monitoring. 

Table 3.2  Relative Interest and Emphasis of Each Theme for Each Target Market; green = high, yellow = modest and 
red = lower interest. 

Market Segment / 
Interpretive Theme 

Quartz Veins and 
Saddle Reefs 

Muurruun—the 
Wiradjuri 

Pure Gold The Art of Life Making History 

True Travellers 

 

     

Pampadours 

 

     

Compatriots 

 

     

Wanderers 

 

     

Groupies / Peer 
Group Travellers 

 

     

3.4.1 Cultural Entrepreneurs 

In this report we also propose another market segment.  The market we suggest will be most influential and 

indeed fundamental to reshaping the experience of Hill End is cultural entrepreneurs.   

Cultural entrepreneurs drive change through the creation of economic value combined with innovation and 

conservation.  Cultural entrepreneurs work across a diverse range of creative industries including food, 

wine, fashion, art, tourism, film and architecture.  Frequently they create and attract significant communities 

of ‘followers’ (markets) through online media.   

Globally, and nationally, culture is increasingly being used as a tool for economic development.  Using 

culture as the basis for economic development means that the output can be distinctive, unique and not 

easy to replicate.  With market demand for cultural goods and services expanding, unique and authentic 

products and experiences make sense.  Examples include local food, from paddock to plate, artisan crafts, 

boutique brewers, products made by hand, art practice, small-scale family production, etc.  
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For NPWS, connecting with this new market of creative and 

cultural entrepreneurs will help revitalise the significant assets of 

Hill End and with it a range of unique traditions that will help 

generate place based capital.   

3.5 Vision  

Our vision for Hill End is wider than simply interpretation.  

In our view, interpretation alone will not achieve what is 

needed at Hill End.  We believe that revitalisation is 

fundamental to the township, its community, and its future 

prosperity and sustainability.  This reflects the key findings and 

actions included in the Hill End Master Plan and its companion 

documents.  

Our intention is to build on these documents to provide NPWS 

with a clear direction towards achieving revitalisation and 

sustainability. 

Key to our vision is maintaining authenticity in Hill End.  The 

appeal of the town as an intact heritage environment is the 

most potent attribute of its value, not only for visitors and 

tourists but also for our bold revitalisation strategy.  Any 

development needs to be sensitive to this direction; authentic, 

subtle, small scale, no contemporary additions, left as close as 

possible to the original state, and retaining aged patinas. 

Our vision for interpretation at Hill End is for a visitor 

experience that speaks to its unique characteristics and 

qualities.  Interpretation needs to respond to the scale of the 

place, its walkability, and its diverse and charming collection of 

buildings and spaces to craft experiences that are based on 

revealing human creativity and ingenuity, both in the past and 

the present. 

Our intention is to change the current interpretation mindset to 

a more powerful and resonating one that addresses 

contemporary audiences and aligns with marketing and 

promotion. 

Hill End is built on powerful concepts of determination, 

opportunity, spirit, identity and survival.  Much of its history is 

not for the faint-hearted.  During the gold rush days it was an 

extreme place—a town open 24 hours a day, isolated by 

distance, populated by people focused on making their fortune 

and enduring unbelievable hardship in the process of doing so.  

This is a town where the landscape was radically transformed, 

de-vegetated, intoxicated and ravaged.  Our directive in 

interpreting this is to bring this fever of raw energy, with its dirt, 

excess, deprivation, impoliteness, swindling, death—this ‘life’ 
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of the town.  This plan does not recommend sleepy heritage 

but rather compelling drama.  

Hill End has a unique edge and this is what we seek to bring to 

the telling of its stories. 

Artists came to Hill End for very different reasons than the 

miners.  Attracted by aging patinas, decaying beauty and other 

qualities of the township’s past, they found inspiration, a 

deeper sense identity as Australians, and insight into the 

psyche of their countrymen.  They connected with the 

landscape, a place with a raw and boisterous industrial history, 

a once visceral place that had been used, transformed and 

calmed by time.  The artists, both then and now, were not 

looking for answers but rather questions to explore through 

artistic expression.  This has become an enduring legacy of Hill 

End and intrinsic to its identity.  Interpretation will communicate 

this creative purpose and drive.  

The art story is not simply about pictures and attractive 

landscapes, it is concerned with the ongoing and relentless 

search for meaning—who are we, what is this place and where 

are we going? 

We want to facilitiate interpretive experiences that provoke.  

Interpretation will communicate themes, concepts and stories 

intellectually, emotionally and spiritually.  We want to make it 

real, bring it close, and examine it.  We want visitors to be 

inside the stories, the daily life and the artworks.  We want 

visitors to leave understanding that this place is special, 

memorable and continues to inspire and transform.  

This leads to the importance of preserving Hill End as a 

crucible for these stories, which Australians and others from 

around the world can learn from.  

In response to the community’s concern, over the last 47 years 

NPWS has actively planned, maintained, conserved and 

managed Hill End.  They have provided visitors with many 

tools to understand it.  This is a significant layer in the town’s 

evolution and also provides a fascinating account of the 

changing attitudes to history and heritage to be interpreted. 

The interpretation plan has the following key goals for 

delivering interpretation: 

 Diversification of interpretive experiences—teasing out 

the story layers, sourcing the most evocative imagery, 

text, sound and video, and translating these into 

experiences that correspond to a variety of visitor 

impulses, wants and needs.  Our view is that there is not 

 

 

 

 

Photo second from bottom courtesy  of Bruce Dawbin. 

Photo at bottom courtesy of HEHS Master Plan. 
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only ‘one’ general or master experience at Hill End, 

there are many.  The most potent and important of them 

must be defined and delivered across a comprehensive 

range of experiences using the most appropriate 

interpretive forms. 

 Coordination between different interpretive forms—

guided tours, self-guided tours, walking trails, physical 

interpretives and digital interpretives—will link together 

to form rich, multilayered experiences.  Visitors will 

curate their own experiences using a set of tools 

designed by our team and NPWS.  

Proposed physical interpretive interventions will be sensitive to 

existing heritage fabric.  The heritage values and physical 

qualities of the township are key features of the Hill End 

experience.  It is the place’s unique value proposition and its 

point of difference.  It is critical that this be used to distinguish 

the Hill End experience from the competition from other NSW 

towns and attractions.  

Hill End should not look and feel ‘touristy’.  This means 

avoiding obvious signs of tourism such as heavy-handed 

interpretive interventions, inappropriate development and 

signage.  Hill End must be a special and memorable 

‘discovery’; an authentic town with a living community, not a 

historic ‘theme park’.  This is particularly important in attracting 

and retaining cultural enterprise, a concept and strategy which 

is discussed further in Section 4.0 of this Interpretation Plan.  

Our vision leverages the strengths of the existing creative 

community, capitalising on its networks and connections to 

facilitate interest in cultural enterprise.  Our view of the 

creative community is a broad one and it is not restricted to 

fine artists but open to all who make and contribute to the 

cultural life of the town.  We envisage that a diversity of craft, 

doing and making could thrive in Hill End and that it is the rich 

combination that will contribute to vitality and support 

revitalisation. 

Our vision is about movement, change and renewal, ongoing 

activities and the ability to react to capture opportunities and 

respond to changing circumstances.  In this plan we provide a 

framework for interpretive experiences linked to cultural 

enterprises and business opportunities.  This will be supported 

by strong direction for the establishment and provision of a 

creative spaces program.  

We advocate the minimal physical intervention required to 

achieve revitalisation.  An implementation development plan, 
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working with the Master Plan, will specify the minimum 

budget spend at each stage in order to achieve maximum 

results.  

If Hill End Historic Site and NPWS can promote, market and 

provide the physical infrastructure (venues and 

accommodation within existing cottages), people with the 

passion and ideas to revitalise through activities and events 

will come, as will visitors.  We appreciate that beyond the 

existing artists in residence program, this vision and direction 

to provide creative spaces is not one that NPWS may be 

particularly familiar with; however, it is now recognised by 

many organisations including local councils as a viable 

strategy to provide short and longer term opportunities 

through tenancies and licences for cultural enterprise to 

flourish.  

 

 

 

 

 

Photo second from top courtesy of Robin Nichols.  
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4.0  
Key Strategies  
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4.1 Introduction 

In planning for interpretation at Hill End it has become apparent 

that an interpretative approach based exclusively on generally 

accepted interpretive media and techniques—such as on-site 

signage, guided and self-guided tours, and digital and print 

media—will not effect or realise the transformation that is 

required at Hill End.   

As such, this section identifies four key strategies for 

interpretation planning at Hill End: 

 Creative Identity 

 Experience 

 Revitalisation  

 Communication  

Each strategy plays a role in addressing and articulating specific 

aspects of interpretation planning at Hill End.  While they are 

separate, they are also interconnected; and if implemented 

together they will enable the interpretive framework and vision 

for Hill End to be realised. 

4.2  Creative Identity 

The visual identity and descriptions of Hill End, as they are 

generally presented in tourism collateral and on the web, firmly 

relate to its history as a historic gold mining town and to a lesser 

degree as an artist colony.  At one level, this reflects the place’s 

heritage values, character and cultural significance.  Yet there is 

little in the current material to truly captivate the hearts and 

minds of visitors.  Hill End’s heritage values are presented as 

much of our heritage typically is; that is, through images of old 

buildings.  

For today’s sophisticated visitor markets, a more distinctive and 

differentiated identity needs to be created and shaped for Hill 

End.  We know today that heritage is constituted of a much more 

complex array of tangible and intangible values.  As such, 

representations of Hill End need to go deeper than a historic 

gold mining township and place made famous by artists, in order 

to present the authentic, contemporary stories, life and creativity 

of the place.  These contemporary stories and responses 

provide a fascinating and fresh insight into the identity of Hill End 

today.  They have been created in response to the experience of 

the past at Hill End and show how history and heritage is being 

interpreted and expressed today. 

 

 

 

 

 

Photo at top: George Smithwick, sixth 

generation cooper (barrel and bucket maker) 

and participant in 'Lost Trades Fair', courtesy 

of weeklytimesnow. 

Photo at bottom courtesy of Alex Wisser. 
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It is vital that the image and identity for Hill End demonstrates the genuine and vibrant life of the place, 

and that it is presented in a compelling manner.  In our view, it is the living evocation and imagining of 

identity that will connect, enchant and resonate with visitors.  

One example of this practice is the work of Alex Wisser.  Whilst to some this work may be somewhat 

esoteric, Wisser’s work serves to illustrate the concept that the identity of Hill End is part of 

contemporary cultural life and is constantly being refined, constructed, and deconstructed.  

Wisser is a performance artist who was in residence at Hill End during 2013.  He responded to Hill 

End’s mining history by digging a deep hole.  It is such forms of contemporary identity that need to be 

promoted to enliven Hill End and make its meaning and values more broadly relevant.  In Wisser’s 

words the project was  

an attempt to relate to Hill End in a way that I find honest.  A place like this is difficult for an artist because it is 

overwritten by so many preconceptions.  First there is the gold mining history and then there is the artist colony 

history.  Both have been written about and imagined so many times that it is difficult to interact with the place 

without first encountering these layers of mythology.1 

Wisser’s response provides evidence that there is no need to manufacture an identity for Hill End.  It 

already has one that is actively being created in the present via an active dialogue with the past.  What 

is required is specific work to strategically position that living identity as the main publicly facing 

identity of Hill End.  We do not expect that this identity would compete with or diminish the NPWS 

brand or identity, rather it would help generate cultural entrepreneurship and in turn a more diverse 

visitor experience that is more appealing to the interests and needs of the target markets.  

We envisage this creative identity would build on the evolving creative traditions of Hill End to support 

new avenues for creative enterprise to regenerate and revitalise Hill End.  This breaks away from 

traditional interpretation and challenges people to reconsider new perspectives.  Examples of this 

approach might include: 

 a modern artistic interpretation of a classic setting;  

 using a series of artworks and artists to ‘capture’ the identity and many moods of Hill End; 

 generating a range of personal stories that present an enticing and enchanting perspective on 

life; and 

 a series of compelling portrait photographs of locals (such as those currently displayed at the 

General Store by Peter Adams) that provide a window into the heart of the lives and 

experiences of Hill End. 

It is also critical that photography and moving imagecapture the experiences of this identity, and break 

away from the dominant passive imagery of buildings and landscapes that reveal little specific 

experience. 

Examples that further illustrate the living, storied identity of Hill End are included below.  The examples 

selected are readily available in the public domain, yet these examples are not as well known to 

visitors and the broader public as the more popular representations of Hill End as a historic mining 

village.   

 

                                            
1 Regional Arts NSW, ‘Over His Head’, Alex Wisser’s Hill End Hole, 27.11.2013, <regionalartsnsw.com.au/2013/> accessed 26 March 2014. 
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4.2.1  Creative Community 

There is an existing community comprised of creative people 

in Hill End. Examples include the Hill End Press blog and the 

work of a number of practicing artists, both resident in the 

town and on short term residencies through Bathurst Regional 

Art Gallery. 

An evocative quote below from the Hill End Press blog 

reflects the creative inspiration drawn from life in Hill End: 

Mist … the whole landscape is in dull lustre … weaving through … 

Sentinel … black as piano keys. The pear tree spoke clear of the 

beauty of Hill End 

Drawings of our garden where roses are abundant  

Bill places the hand cut paper, one by one into the printing machine 

operating it with his foot … and that turns the inked rollers and prints2 

Rafaela Pandolfini is a practising artist.  In 2007 she was an 

artist in residence at Hill End.  As part of that residency, 

Pandolfini created a portfolio of photographic work entitled, ‘a 

smaller version of something larger’ that created and 

presented a unique and different identity of Hill End.   

The above examples provide inspiring opportunities from 

which to refine the identity of Hill End to ensure it attracts 

target visitor markets.   

 4.3  Experience  

At Hill End Historic Site, ‘experience’ encompasses 

interpretive, recreational and commercial activities.  

The visitor journey is a rich multi-faceted and layered series of 

experiences: interpretation in the landscape, within buildings, 

offered via guided and self-directed tours, and entwined with 

recreational activities, visits to lookouts, food and beverage, 

accommodation and social interaction.  

To the visitor all aspects of their visit are part of one cohesive 

experience.  In order to provide a workable plan we have 

addressed experience broadly and from a visitor point of view.  

As such, this plan does not isolate interpretive, recreational or 

commercial experiences but considers the entire visitor 

experience as one integrated package. 

At the interpretive core of the proposed experiences is a series 

of ‘intimate’ crafted initiatives that reveal a deeper and more vital 

Hill End.  Visitors can go ‘behind closed doors’ to a range of 

previously closed off venues that are connected across the 

                                            
2 Hill End Press blog spot accessed 26 March 2014.  

 

 

 

 

Top three images courtesy of Hill End Press 

Blog. 

Bottom image courtesy of Rafaela Pandolfini. 
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landscape, via a number of special packages, addressing different interests, themes and time constraints. 

4.3.1   Key Ingredients for Interpretation at Hill End 

The following key ingredients have been formulated and provide the framework for the interpretive 

experience at Hill End: 

 Convey the history and significance of Hill End to generate new meanings and understandings 

and ensure continuing conservation. 

 Locate interpretation at the most relevant sites—at/or very close to where they happened and, 

ideally, where there is some kind of physical connection.  This is so interpretive stories have 

direct provenance to their locations and, as a result, are much more powerful. 

 Ensure experiences are different, using a variety of delivery mechanisms—physical, digital, AV 

and guided.  

 Provide bespoke, innovative and appropriate interpretation in the landscape that complements 

the environment. 

 Spread and differentiate interpretive exhibition experiences across sites in Hill End to reflect and 

reinforce its historic character (eg the former RFS Shed, Holtermann’s Corner, Lyles cottage 

and Beyers Cottage). 

 Integrate recreational and commercial experiences with interpretation to create engaging visitor 

experiences and packages. 

 Provide connected interior and exterior experiences.  

 Ensure all interpretive experiences have a narrative arch; that is, a beginning, middle, climax and end. 

 Design exhibitions to be flexible to create an interpretive experience that is active and engaging.   

 Introduce innovative curatorial collection display practices through guest curator programs 

which use resources at Hill End, such as the artefact store, to refresh and stimulate narratives.  

 Invite artists to interpret the collection for creative inspiration; and stylists to engage with objects 

and spaces to create installation experiences. 

 Invite mining engineers and fossickers to curate objects or conceptualise tours or other 

initiatives to provide an insight into this field of interest. 

 Connect researchers, archaeologists and other experts to continue research and exploration of 

Hill End, enhancing the potential for their revelations to be incorporated into tours. 

 Keep interpretive infrastructure healthy by connecting researchers, archaeologists and other 

experts through group projects where they work with collections and continue research in order 

to explore new stories of Hill End. 

 Focus on small, well conceived and executed displays rather than large unfocused collections 

that never change. 

 Provide succinct and focused experiences with ‘light and shade’—a key initiative to avoid visitor 

museum fatigue. 

 Provide for contemporary objects and artworks to be part of changing interpretive exhibitions. 
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4.3.2   Arrival Experience 

We propose revitalisation of the arrival experience through 

relocation of the current Visitor Centre from the former 

Hospital building to the former RFS Shed.  The former RFS 

Shed is proposed for adaptive reuse as an Interpretation and 

Orientation Centre (Hill End Master Plan 2013).  It is 

envisaged that the Interpretation and Orientation Centre will 

be self-service and retail staff would remain in the NPWS 

office (former CWA Hall, now Discovery Centre) 

The adapted RFS building would provide: 

 an introductory interpretive exhibition; 

 a space from which visitors can look out across the 

historic village and orientate themselves in relation to 

the site; 

 a multi-functional space that may be used for functions 

and events; 

 infrastructure such as brochure display stands; 

 ‘what’s on’ digital signage; and  

 an interpretive landscape and signage installation along 

Clarke Street. 

One key feature of the Interpretation and Orientation Centre 

would be a digital interpretive map panel..  It would provide 

detailed and navigable plans of the town and surrounding 

areas, highlighting the main interpretive experiences, up to 

date information about what is on, activities and 

accommodation, where to eat, as well as contact information.  

It would be updatable by NPWS and vendors, showing 

imagery of what is on offer.  

One of the main aims of this sign is to promote exploration of 

and engagement with the town.  It would also promote longer 

stays, perhaps providing suggested itineraries.  The aim is to 

take the work out of planning an experience and offer an 

enticing program for all lengths of stay, encouraging visitors not 

to conclude their experience at this location, but to expand it. 

The vista south, looking down on Clarke Street from the 

arrival area, is proposed to have new fenced areas along the 

street and native grass landscaping marking the previous built 

forms on its western side.  From this high vantage point, the 

visitor would see an interpretation of the boom era commercial 

centre of town and the many footprints where these buildings once 
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existed.  Where bare paddocks are now present, a new landscape 

based interpretive interface would encourage visitor exploration.  

The arrival experience is to provide connectors from the 

Interpretation and Orientation Centre to other attractions and 

experiences and to stimulate the visitor intellectually and 

emotionally.  As part of this, it is crucial to communicate the 

key interpretive messages and areas of interpretive interest.  

Flexibility and the diversity of the interpretive experience is 

also an important consideration. 

The Interpretation and Orientation Centre is not envisaged as a 

state of the art exhibition or display space.  Rather, in keeping with 

the history and significance of Hill End, it is seen as a simple 

utilitarian space that conveys its materiality and form honestly.  

Further detail about the visitor experiences within various 

buildings at Hill End is described below.   

4.3.3   Experiences within Venues 

 Adaptive Reuse of the former RFS Shed 

A contemporary building in such a sensitive and prominent 

location in the historic heart of Hill End would be at odds with 

the heritage values and aesthetic qualities of the town.  Other 

options to design a new facade for the former RFS building 

that responds to the historic built form of Hill End is 

considered to be similarly at odds with the significant qualities 

of the township.  Some intervention to the built form—where 

new fabric is introduced to allow the conservation and 

interpretation of historic fabric—can work, but the scale and 

prominence of a substantively new intervention is not thought 

appropriate as part of the interpretation planning to revitalise 

Hill End.  

Likewise, a contemporary architect designed structure may 

potentially impact on Hill End’ significant heritage.  The town 

contains no contemporary buildings and the intact nature of 

heritage in Hill End is one of its most alluring features.  

The form and materiality of the former RFS Shed is 

appropriate in this location.  It is part of the town's story; it 

talks of the place as an evolving working town, and of 

community and its necessity.  It is part of the town's organic 

growth and should be celebrated for what it is—utilitarian and 

understated.  It does not call out for attention.  It sits well in 

the location, with a relaxed lived-in feel.  Its walls of rusting 

corrugated iron are aesthetic features.  The inside can be 

adaptively reused in a sensitive way, but the exterior should 

retain its look, feel and position in the streetscape. The 
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intervention and look and feel must match heritage values and 

be authentic and honest—it should be pared back and simple. 

The Interpretation and Orientation Centre does not need to 

‘yell’ to attract attention.  Its central location provides enough 

emphasis for visitors to recognise it.  Simple adaptation of the 

building as seen in Sheet 3.1, which opens up views, 

rationalises the uses of interior spaces and is identified 

through specific signage, will provide for visitor identification 

on approach and arrival.  

We know that resources are precious.  Based on our review, 

in our view there are other priorities where budget is required 

to make the town viable.  Physically, the town in its current 

state has huge appeal as a tourist site.  An investment in 

people is required to achieve viability.  Therefore, retaining as 

much of the form and fabric of the existing shed with some 

adaptation to enable its more significant features (such as the 

early cottage remnants) to be better appreciated and utilised is 

preferred from an interpretation planning perspective.  

We note that the part of the former RFS Shed known as 

Building 6 is unstable and may require removal.  There is 

potential to develop this section of the building while 

maintaining the existing exterior envelope. 

 The Former RFS Shed as Interpretation and 
Orientation Centre 

With imagination the Interpretation and Orientation Centre can 

become an excellent hub for Hill End. 

It is a place where virtually all visitor experiences at Hill End 

start.  In this Interpretation Plan, we envisage that the 

Interpretation and Orientation Centre will function as:  

 an introductory interpretive experience; 

 a place to access and download digital tours; 

 a primary orientation zone capable of handling groups 

of up to 30 people;  

 a bike booking station; and  

 a flexible event space.  

 

 

 

 

 

 

Photo second from top: courtesy of Bruce 

Dawbin 
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An option for consideration is that one NPWS staff member 

could be stationed at the Interpretation and Orientation Centre. 

We imagine that this position would not constitute an 

additional EFT, but rather an existing NPWS staff member that 

would provide visitor services and other NPWS  administrative 

functions. 

The proposed interpretive exhibition in the Interpretation and 

Orientation Centre is not conceived following the model of a 

singular large exhibition presenting an all-encompassing 

interpretive experience for Hill End.  Such an approach is not 

considered feasible, and does not align with the scale and 

intimacy of the existing experience of the Hill End village.    

The existing exhibition in the hospital building features some 

content that should be transferred to the Interpretation and 

Orientation Centre.  One key item is the historic photographic 

panorama which provides essential historical evidence to 

inform and shape the initial visitor experience.  In developing 

the exhibition in the Interpretation and Orientation Centre, we 

envisage that the panorama would be reproduced at a 

significant scale and form the ‘spine’ of the experience by 

connecting visitors to the cultural landscape and the 

innumerable places and lives lived within it.   

The Interpretation and Orientation Centre exhibition would 

provide an introduction to all five interpretive themes.  

It would introduce visitors to the various interpretive 

experiences of Hill End, including exhibitions located in other 

cottages and tours throughout the landscape.  A series of 

experiential packages, which take into account a variety of 

visitor interests and time constraints, would be developed.  

The layered, integrated, interpretive, recreational and cultural 

enterprises at Hill End would be accessible via the 

Interpretation and Orientation Centre. 

The character, values and significance of Hill End village does 

not lend itself to an interpretation/visitor centre model that 

provides a ‘total’ experience of the place.  At Hill End, ideally 

we want visitors to be eager to explore the village and their 

own feelings about the past through immersive experiences in 

the landscape, and within several of the historic cottages.  

A visitor should not feel as if they have had the entire 

experience of Hill End in this one location.  The Centre should 

whet appetites to explore other attractions and have different 

experiences.  It should function as a hub—a hive of activity 

from which other experiences fan out from.  

 

 

 

 

 



 

           Hill End Interpretation Strategy      GML Heritage   |   Trigger   |   Simon McArthur and Associates 48 

The proposed interpretive experience of Hill End provides a 

deeper level of engagement with the town and landscape.  

This provides a more meaningful, intimate and interactive 

visitor experience than the current self-guided interpretation 

(exterior plaques that mainly focus on one period in the town's 

life—the 1870s).  This effectively positions the visitor as a 

spectator rather than a participant in village life.  The existing 

approach promotes a ghost town feel rather than one aligned 

with the living village direction.  

The new approach has been designed to promote longer 

visitor stays.  There will be more to do with various experience 

packages that weave together various locations to appeal to 

the particular interests of the visitor.  

 The Interpretation and Orientation Centre as a 
Multi-Functional Space 

Another key plank of our vision is the Interpretation and 

Orientation Centre as a multi-functional space.  The 

Interpretation and Orientation Centre will be the primary 

function and the space must allow visitor groups of 20–30 

people, tourist information, and brochure and interpretive 

displays.   

The Interpretation and Orientation Centre should also be 

flexible enough to be used for events and functions.  To 

achieve this requires a sensitive design.  The majority of 

interpretive fixtures need to be realised as moveable modules 

so that the space may be easily reconfigured for specific 

functions.  As an example, if there are markets or workshops 

in the space, the retail, brochure displays and other 

interpretive modules would need to be wheeled away to 

provide unencumbered free space. 

The Interpretation and Orientation Centre should provide a 

space for the promotion and booking of public and private 

sector experiences.  Local tourism businesses should be able 

to promote their visitor products.  This provides a much 

needed opportunity for NPWS to lead a cooperative and 

integrated approach to destination marketing at this critical 

point in a visitor’s arrival. 
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 The Historic Cottage Interpretive in the 
Interpretation and Orientation Centre 

In the Interpretation and Orientation Centre, the historic 

cottage will be the centrepiece and the vehicle through which 

phases of life at Hill End are shown.  The fact that the cottage 

has been partially dismantled and has a dissected or skeletal 

appearance is an interpretive advantage, providing ‘x-ray’ 

vision into building.  It provides an opportunity to ‘peek’ inside 

the cottage—revealing ‘life’ inside. The cottage structure 

becomes the venue/screen/theatre to tell many stories.  

Our proposal is to create a transparent cottage exterior (walls 

and roof) and use projections to overlay different scenarios on 

the exterior and interior of the cottage. Projections can be still 

images or moving images or video. Holtermann photographs 

of townspeople on the porch of their properties can be 

projected onto the cottage at life size proportion. Life inside 

the cottage can be conveyed through projections on the 

interior of the cottage. Visitors can see different scenes such 

as an artist at work or a tired and filthy miner returning home 

after working all night. Contemporary photography, such as 

portraits of townspeople may also be used with appropriate 

arrangements and approvals. The cottage interior and 

installed object display can also be seen and interpreted 

through lighting and projection. The projection can be 

refreshed over time—it is not a static display. Text and sound 

can be part of the projection. The RFS shed is suitably dark 

enough to allow this projection to happen, whilst still allowing 

activities in the main area. 

The visitor experience in the Interpretation and Orientation 

Centre needs to be coordinated with the General Store.  The 

food and beverage experience at the General Store needs to 

support and promote the key interpretive themes and provide 

opportunities for visitors to engage with the landscape.  For 

example, a self-guided tour of the lookouts and mining sites 

could include a rustic picnic lunch which reflects the ‘Pure 

Gold’ theme from the General Store.  
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 Other Town Venues 

Compelling interpretive initiatives for Holtermann’s Corner, 

Beyer’s Cottage and Lyle’s Cottage are proposed as part of 

the revitalisation of the historic heart of Hill End. These 

interpretives complement each other, address themes and 

storylines from different angles and provide a flexible, ever-

changing interpretive framework to regularly refresh content. 

The strategy is to create: greater interpretive depth, more 

‘hooks of engagement’ for the visitor and a series of new 

larger venues to open up opportunities for activities, event and 

workshops. 

 Managing Multiple Venues 

This interpretation plan proposes that the Interpretation and 

Orientation Centre provides visitors with an introduction to the 

historic village.  From there, visitor experiences will be guided 

or self guided across the landscape. Within the village itself, 

we propose that several of the buildings owned by NPWS will 

become interpretive spaces.  These interpretive spaces will 

include displays and creative cultural enterprises that are open 

to visitors.  The mix of cultural enterprise would include 

accommodation (as is planned) that interprets and reflects the 

history of the place.  Other options may include a bookshop, 

boutique brewer, traditional crafts, food market, pop up retail, 

etc.  

There are challenges in managing multiple venues. Perhaps 

the greatest of these is staffing. We propose that all venues, 

except the NPWS offices, be unstaffed and monitored by 

CCTV. If leaving the doors open at these venues for any 

length of time is not desirable then a lockable entry system 

controlled from the NPWS office with video connection is 

possible.  

The vision is for the tour guides to be accessing buildings 

regularly.  All locations are located close to town should a staff 

member need to visit. Displays would be robust and secure.  

If guest curators developed ideas that incorporated more 

open/unprotected forms of display then options would need to 

be explored so that there is an attendant present during the 

period of display. In the case of the proposed Holtermann 

photographic exhibition, damage to this type of exhibits would 

be low risk since the photographs will be reprints and not 

valuable objects.    
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4.3.4  Interpretive Experiences in the Landscape 

A suite of inter-connected interpretive experiences and 

initiatives have been generated for Hill End.  Collectively these 

interpretives reflect the key themes for the historic site and 

provide a layered integrated experience.    

 Interpretive and Recreational Experiential 
Packages (tours and trails) 

A series of self guided and guided tours and trails will connect 

interpretive and recreational experiences across Hill End. When 

developed revitalised cultural enterprise will also be a part of 

this mix.  

Sheet 10 shows some ideas for select town tours. In addition to 

these the following can be developed. 

 Garden tour (showing remnant gardens, re-established 

gardens, main street, orchards. Perhaps a botanist or 

horticulturalist could administer the tour. 

 Archaeological tour—visits to an ongoing program of 

‘digs’. 

 Family History Package—following family history through 

the ages in Hill End. 

 A range of mining tours—Access to historic mining sites 

with additional interactive experiences and fossicking 

opportunities. 

 Lookout to lookout tour—connecting the various lookouts 

and provising a meta perspective on the town—a bike or 

vehicle tour. 

 Discovery tours—revitalise and log into delivery manuals, 

source and train additional guides, deliver every 

weekend. 

 Childrens ghost tour in school hols (SMA). 

 Nature walking trails. 
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4.3.5  Digital Interpretation Experiences 

We see digital interpretation operating in two phases. The earlier 

phase of utilising existing digital platforms and encouraging 

visitors to make and post content on Hill End and a later phase of 

creating specific digital apps and on site digital interpretives. The 

earlier phase would be concurrent with the revitalisation of 

physical interpretation and tours. 

There are opportunities to gather digital content from visitors 

using platforms such as FlickR, instagram, facebook, twitter, 

NPWS Youtube channel and the NPWS website, among others. 

Making provision for visitors to contribute photographs, video and 

comments within digital initiatives such as apps, and digital 

interpretive displays within exhibitions would constantly create 

new interpretive content that can be used by NPWS in a variety of 

different ways. The material would create new digital experiences, 

for instance to allow people to experience Hill End online. It would 

act as ‘below the line’ Hill End promotion (as opposed to paid 

‘above the line’ advertising), and it would build a data bases of 

interest groups. Prompts for visitor contribution to digital initiatives 

can be focussed at the Interpretation and Orientation Centre 

before and after experiences. 

At Hill End currently there is no digital infrastructure in terms of 

delivery, access or wifi coverage. Therefore, infrastructure needs 

to be built from scratch. Phone coverage in the area is patchy, so 

wifi relay stations would be required to boost signal in the town. 

This would enable GPA location, required for apps to work. If the 

app used physical markers instead of GPS (not as effective as 

having wifi enabled) it could be downloaded prior to the visit, or at 

the Visitor Centre, but this is not the most effective option from a 

user experience point of view. 

Interactive maps that locate and suggest interpretive experiences 

are effective and suitable concepts for Hill End. These would 

provide opportunities for higher value self guided tours and less, 

or no, reliance on physical interpretation. Bespoke digital tours 

can cater for a wide variety of topics, which would not be feasible 

for the Discovery Rangers or other guides to cover in their tours.  

Digital sound-based interpretives provide an immersive 

experience for the visitor, and the possibilities are endless in Hill 

End. There are a variety of characters to reference and use for 

voice-overs, and a myriad of stories to tell. A sound based digital 

interpretive version featuring Hill End’s main themes should be 

considered to be developed.   
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4.3.6  Events 

The approach of this plan is to create a fertile framework from 

which appropriate events and activities can be conceived. 

Consultation with commercial operators in Hill End revealed 

that there is not a lack of ideas for events, but there is a lack 

of focus as to the type of events to initiate and the resources 

to realise and run them. The revitalisation section of this plan 

describes the cultural enterprise strategy which aims to bring 

in new ideas and resources and create a solid direction for all 

Hill End events. Collectively each event should build into an 

overall view of the town. Instead of events using Hill End as a 

‘backdrop’ for their activities, events to be realised should be 

intrinsically linked with the cultural and commercial values 

and assets of Hill End. Each event should build the profile of 

the town and express a focussed identity and direction, which 

also showing the diversity within that.  

Events should speak to the size and character of Hill End. 

Small and medium sized events, held on a regular basis are 

appropriate to the capacity of the town. Events which could 

be considered include: 

 A film festival showing vintage films that celebrate the 

key themes of Hill End. 

 A traditional trades and makers fair that could include 

blacksmiths, pie makers, cheese makers, letter press 

printing, embroidery, etc. 

 An annual art festival to showcase the creative life of 

Hill End. 

4.3.7  Strategies to Improve Experiences 

 Renewing Existing Interpretive Activities  

The Research and Review Report that preceded this 

Interpretation Plan described and reviewed the major 

interpretive activities offered at Hill End, and also 

documented extensive customer feedback on the delivery of 

various guided tours provided by the NPWS Discovery 

Program. From this, there are a number of improvements that 

could be made to the tours that would increase their 

interpretative capability, appeal to the target markets, sales 

and overall customer satisfaction. For example, The Village 

and Ghost tours would benefit from: 

 a strong introduction and conclusion; 

 

 



 

 
65 65 

 a focus on content based around the proposed themes and storylines; 

 greater use of props and interactive techniques that appeal to the target markets; and 

 finishing on time, at a designated location. 

The Ghost Tour would further benefit from the use of citronella oil-powered lanterns, entry into 3–4 

buildings with less time in Craigmoor House, an optimum group size of 15 and a maximum group size 

of 20 persons. 

The Bald Hill Mine would benefit from reinvigoration that included: 

 use of the NPWS Information Board outside the mine entrance to display visuals that introduce 

the tour and market other tours (this could also be part of the permanent interpretive signage 

situated at the mine entrance); 

 demonstrations of mining activity in the true lighting conditions associated with the historic 

operational mine; 

 a second adventure akin to the shaft climb; and 

 a strong conclusion. 

There is also the opportunity to create additional tours during school holiday periods that appeal to the 

Compatriot market. A tour of the former diggings area is entirely appropriate for a town built on mining, 

but requires access approval. A tour of the locations of the many drinking establishments could 

provide an extremely entertaining experience. Simple all weather barstools could be installed in the 

former locations, and groups could sit on them and have a soft drink while the guide told stories from 

the former hotels. The last stop would be a story and drink at the Royal Hotel. Additionally we 

recommend working with fossicking groups to undertake fossicking tours that tie in with discovery 

tours 

4.3.8   Tambaroora 

The Master Plan identifies a number of interpretive opportunities for Tambaroora, all great ideas, but 

given budget realities and the priority of achieving revitalisation at Hill End we do not believe they are 

achievable inside the time frame set for this plan. The exception to this is the creation of a bike tour 

and walking trail from Hill End and allowing fossickers to pan in the creek within a restricted area. 

Essentially the vision for the interpretation of Tambaroora within the next years is to experience it as is 

now—a town that essentially no longer exists—as a dramatic counterpoint to Hill End as a town that 

has survived. This is a powerful interpretive message and angle from which to interpret Tambaroora. 

The poignant loss of Tambaroora signifies that the preservation of the Hill End extremely valuable and 

should not be taken for granted. It communicates the fragility of these places in our landscape. 

4.4  Revitalisation 

A range of cultural activities and enterprises will need to be introduced at Hill End to revitalise the 

township. It is acknowledged that the current tourism offer needs to be reinvigorated, this includes the 

existing physical interpretives, guided tours, brochures and facilities. This is essential to ensure that 

there is increased appeal for identified market segments.  
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We have prepared a revitalisation strategy that plays to the 

existing strengths of Hill End gold mining town heritage, as a 

place of creativity with a living community. There are two major 

objectives underpinning the revitalisation of Hill End: 

1. renewing elements of existing core activities to offer 

more compelling interpretive experiences; and  

2. attracting cultural enterprise—this involves capitalising 

on Hill End’s identity as an inspiring place, attracting 

creative entrepreneurs and investment to the area.  

Our strategy to revitalise Hill End steps out of the bounds of the 

usual interpretation plan structure and responsibilities to 

propose contemporary ideas, which if effectively implemented, 

will achieve the desired results. 

We consider that simply enhancing the interpretation and 

facilities is unlikely to transform Hill End and ensure a viable 

and sustainable future. A more ambitious plan is required, one 

that: 

 creatively draws on Hill End’s history and significance; 

 reactivates buildings and spaces within the village 

through strategic and targeted partnerships with cultural 

entrepreneurs and experienced operators that 

authentically reflect the values of the site; 

 diversifies and lifts the visitor offering though 

contemporary forms of cultural enterprise that re-

establishes Hill End as a desirable place to live and visit; 

and 

 generates long term sustainable and ensures continuing 

conservation.  

An example of this approach might be encouraging a 

partnership with an organisation such as the Australian Garden 

History Society or operators such as the Agrarian Kitchen (a 

sustainable farm-based cooking school offering paddock to 

plate experiences), or the Flannery Centre, Bathurst, to 

reinterpret some of the cottage gardens at Hill End with a focus 

growing food to live a sustainable life.   

Another example is to partner with a microbrewery that 

produces hand crafted beer, or a baker that produces organic 

artisan breads, or a cheese maker.  Enticing such operators to 

Hill End, and supporting those who are already involved in 

creative entrepreneurial enterprises, would not only interpret 

aspects of the past with contemporary relevance but also 
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provide authentic experiences.  If products are genuinely hand 

crafted and locally produced by skilled and passionate business 

entrepreneurs, visitors will be drawn to Hill End.  

We believe that such approaches are vital so as to ensure Hill 

End attracts and grows the target visitor markets. 

4.4.1   Cultural Entrepreneurs and Enterprise 

Cultural entrepreneurs and enterprise are increasingly 

recognised as key to developing places as vibrant and 

sustainable places to live, work and visit.  Many cities and 

centres globally have developed specific strategies to attract and 

retain creative talent.  Cultural entrepreneurs create change 

through sustainable cultural activities and enterprises that 

generate value and economic returns for producers and 

consumers.  

Interest in cultural enterprises such as the creation of hand 

crafted goods (furniture, fashion, art, food, produce) is a global 

phenomenon. In recent years practitioners in this areas have 

garnered significant followings.  

Cultural entrepreneurs are most often at the vanguard of 

revitalisation. This is true across regional and urban localities. In 

many cases they revitalise areas through a range of creative 

activities. Historically, these areas quickly become desirable and 

this leads to gentrification. Over the last 10 years or so city and 

regional councils across the world—and other organisations— 

have adopted cultural enterprise as a key plank of their urban 

and regional revitalisation processes.  

The rise of social media has been instrumental for these cultural 

enterprises to create followings and build communities of like-

minded individuals. The passion of these followers is very strong, 

inspiring travel, and motivating investment and participation in a 

variety of activities.  

Hill End has potential to be a special place for cultural enterprise.  

Working in partnership with creative people and organisations, 

the experience and audience for Hill End could be enhanced 

through an increase of arts based activities and opportunities, 

which may include studio tours, drawing, painting and 

photography workshops. 
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The following section includes some examples of initiatives and 

programs that proactively target and foster the creative use of 

space.  

 Fraser and Sekisui House Developers: Central 
Park Development Chippendale, Sydney 

Developers provides Fraser and Sekisui House provided space 

to creative enterprises at their Chippendale development. This 

strategy has been very successful in revitalising the area. This 

policy nurturing of creatives has contributed to an explosion in 

the growth of galleries, restaurants, cafes, retail and other 

businesses to create a vibrant community – not just for 

creatives, but for the whole community. It has put Chippendale 

on the map as a tourist destination in Sydney, a competitive 

market place in a city with a plethora of offers for tourists. 

 Creative Spaces   

The creative spaces program partners with government 

agencies and the private sector so as to provide a range of 

services to facilitate the access to space for arts and cultural 

production. The program provides such services as brokering, 

letting, sub-letting, and identifying affordable spaces for creative 

activities. Initially established in Melbourne, the City of Sydney 

is now licenced to use Creative Spaces.  The key objectives of 

the Melbourne based program are:  

 to foster production of art;  

 facilitate artists to live and work; 

 encourage creative types to base themselves in 

Melbourne; 

 to assist the City of Melbourne to achieve its arts and 

culture objectives through the creative use of spaces;  

 to contribute to activation and the development of lively 

neighbourhoods;  

 to enhance the reputation and profile of Melbourne; and  

 to consult and provide leadership to other organisations 

undertaking projects that house creative practice.
3
 

 Kyneton, Victoria 

Kyneton is a town that shares a gold mining heritage with Hill 

End. Recently it staged a ‘Lost Trades Fair’ (15/16 March 

2014), an event that brought together traditional ‘lost and rare 

                                            
3 www.creativespaces.net.au accessed 28 March 20.  
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trades’ such as coopering, chairmaking, leadlighting, 

blacksmithing and hedgelaying, and staged at the Kyneton 

Museum and along historic Piper Street. Over 7,000 people 

were entertained by 35 artisans. The event was organised by 

Glen and Lisa Rundell, new residents of Kyneton and 

proprietors of Rundell and Rundell Chairmakers, among other 

creative enterprises. 

Extract from  ‘Kyneton’s Glen Rundell celebrates the art of 

long-lost skilled crafts’: 

Glen and his wife, Lisa, are the unlikely duo behind Rundell & Rundell 

Chairmakers in Kyneton’s renowned Piper St. 

Unlikely because Glen is a former policeman and Lisa works in 

marketing and PR for corporates such as L’Oreal and SPC and it’s 

only been since December 2012 that they farewelled Melbourne to 

make their mark on Kyneton. 

While his career took a significant detour in the constabulary, the 43-

year-old says he has a lifelong devotion to the handmade and 

creative, nurtured initially growing up on a farm at Cardinia, southeast 

of Melbourne. 

“I was influenced by my father’s frugality. My grandfather lived through 

World Wars I and II and the Great Depression and everything was 

always made by hand. 

“If you needed a farm gate, you welded it, a shed, you built it.” 

At 16 Glen began his plumbing apprenticeship and it was only when 

the recession hit that he opted for the more secure career of policing 

in 1994, where he worked for nearly 20 years. 

But the yearning to make things never left and in 2009 he went to the 

US to do a week’s course with a renowned traditional Windsor chair 

maker, learning in a week “what would take me years in a book”. 

Glen was smitten. In 2012 he and Lisa took a leap of faith, selling up 

their life in Melbourne to make and sell chairs in Kyneton. 

His bespoke chairs, stools and rockers — made out of salvaged oak, 

elm and other timbers from around the district — are like nothing you’ll 

find in a furniture shop, beautiful, built using traditional skills to last 

centuries, and as such priced from $300 to $3900. 

He shares the dying art of Windsor chairmaking in classes, which run 

from three to seven days. 

While ostensibly they run the shop to sell Glen’s chairs and operate 

classes, the Rundells do much more, with accommodation, a bar, and 

of course those artisan-made products, which will culminate in the 

 

 

 

 

 

Photo second from bottom: George 

Smithwick, sixth generation cooper (barrel 

and bucket maker) and participant in 'Lost 

Trades Fair', courtesy of weeklytimesnow. 
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Lost Trades Fair in March, which will celebrate the art of skilled 

manual work. 

“One of the things that inspires us the most is when someone tells us 

about a craftsperson doing another incredible thing.4 

 Mildred’s Lane  

Mildred’s Lane is a rustic, 96-acre site deep in the woods of 

rural north-eastern Pennsylvania, in the upper Delaware River 

Valley, which borders New York state. The site, named in 

memory of Mildred Steffens, who lived there from 1902 to the 

50s, features a museum (The Mildred's Lane Historical 

Society and Museum) in the main building, an 1830 farm 

house, which holds the preservation of histories and projects 

of past, present as well as ongoing workshops. In May of 

2007, an ongoing archeological research of the site was 

commenced. The original Homestead now holds the efforts of 

the Mildred's Lane Program, history, and archives. The 

programs at Mildred’s Lane explore alternatives to the way we 

research-work-live. Mildred's Lane welcomes this "new age of 

curiosity" by activating connections that situate themselves at 

the nexus of science, methods of living, environmental 

activism and critical artistic practices. Participants engage and 

collaborate in the  production of large-scale, socially charged, 

research-driven projects within a multi-disciplinary 

environment.  

 MONA 

The Museum of Old and New Art in Hobart is an exemplar of 

the power of ‘culture’ to rejuvenate. Before MONA opened 

few imagined the transformative effect it would have on 

visitation to Hobart and Tasmania, not just from the rest of 

Australia but globally. Now, as we know, MONA is one of the 

dominant tourism attractors to Tasmania.  

 

 

 

 

                                            
4 Sarah Hudson, The Weekly Times, 19 February, 2014 
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4.4.3   Revitalisation through ‘Food and Beverage’ 

Food is a powerful motivating factor when people plan 

experiences. Whether its a visit to a particular grower’s farm or 

market to eat or buy their produce,  a meal at a destination 

restaurant, café or bakery, quality food and beverage 

experiences distinguishes and creates places.  A good 

operator can transform a little known locality into a must visit 

or stop destination.  There are many examples of experienced 

food producers who have literally ‘put places on the map’.  

Bruny Island Cheese Company on Bruny Island in Tasmania is 

one example.  Elsewhere in Tasmania, the Agrarian Kitchen, a 

sustainable farm based cooking school provides paddock to 

place cooking experiences.  

Closer to Hill End, Orange and Mudgee have become 

synonymous with premium produce, and food and wine 

experiences such as Anything Grows, a boutique nursery and 

café that serves single origin coffee and freshly baked cakes. 

In Dubbo the 1919 Fire Station building has been adapted as 

a café/gallery.  Known as the Fire Station Art Centre, the 

venue provides a place for local artists to show and sell their 

work and with a café function provided by experienced café 

operators.  

Hill End provides potential opportunities for experienced 

hospitality industry professionals to establish a destination for 

food experiences. This could be in the form of a paddock to 

plate restaurant which sells food that is grown and sourced 

locally.  As well, an artisan baker could be approached to 

establish a bakery and café.  Other food experiences such as 

a brewer, cheesemaker, or pickling/preserving operation could 

be offered permanent or pop up opportunities to attract and 

build visitation and experiences that reinforce the life and 

character of the Village.  

4.4.4   Revitalisation through Accommodation 

The Hill End Master Plan includes a scheme for authentic 

Cottage accommodation, and a plan for converting the hospital 

into a hotel. One of Hill End’s key strengths is the authenticity 

and variety its quirky cottages. It provides unique and 

differentiated accommodation from anywhere else. The small 

scale of the town and the walkability between cottages and 

town facilities is another key defining aspect of 

accommodation at Hill End. The authentic characteristics of 

each cottage should be preserved in any conversion as an 

accommodation facility, and promoted when in marketing. The 

story of each cottage is a potent trigger for initial booking and 
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during the stay.  The hospital collection of objects should be 

installed in the hospital building as a permanent interpretive to 

help retain the stories and the history of the site for all visitors.  

 Examples of accommodation capitalises on 
heritage and the individual, inherent 
strengths of ‘place’. 

The Springs Cottages—Swanhaven, NSW (35km from Nowra). 

A cluster of 1950s-built fibro cabins that are also part of the 

property furnished in appropriate 1950s style by a film set 

designer. Furnishing comes from local garage sales and op-

shops, the proprietor’s stylish eye creating chic and quirky 

interiors rather than dated and stuffy. The property has 

featured on Getaway and many magazine editorials. The 

accommodation celebrates and enhances the history of the 

cottages and create unique bespoke accommodation 

experience.  

4.4.5   Cultural Enterprise Strategy for Hill End 

As part of the interpretive experience a specific and detailed 

strategy needs to be developed for cultural enterprise at Hill 

End.  If implemented, the strategy would attract cultural 

practitioners and entrepreneurs who are ‘tastemakers’. This 

would in turn create an appetite for Hill End and what it has to 

offer. The strategy needs to be ‘ahead of the curve’. 

The strategy would seek to: 

 stimulate growth across all aspects of the Hill End 

economy; 

 increase cultural capital; 

 build on the history of Hill End as an artists colony; 

 capitalise on Hill End’s location as a destination catering 

to niche markets with limited authentic accommodation 

options; and  

 increase the potential of creating inspiring enterprises, 

events and happenings that will benefit everyone. 

4.4.6   Attracting Cultural Enterprise Entrepreneurs 

Hill End has a very strong mix of opportunities to attract cultural 

enterprise entrepreneurs.  

What Hill End has much of what creatives need: 

 business opportunities; 
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 an inspiring place; 

 appropriate spaces to operate from/work in; 

 an existing community to be a part of—an active and 

established cultural community; and  

 forums to share the results of cultural practices.  

In order to attract this type of investor it is important to ensure 

that any future development retains the town’s 

characteristics—as outlined in the Master Plan. At the core of 

attracting cultural enterprise is the conservation of Hill End as 

an authentic mining village remnant of the mid nineteenth 

century and a recognition of its creative past, present and 

future. This group appreciate Hill End as it is.   

Creative entrepreneurs want an authentic town, one that does 

not appear ‘touristy’, retaining its patinas and atmosphere. Any 

overtly tourist developments will not be conducive to this 

strategy. 

The group to be targeted will appreciate the quirks of the town 

and work with the opportunities and limitations of various sites. 

What will attract this group of entrepreneurs is the opportunity 

to interpret sites through their own creativity and vision. It is 

proposed that a set of guidelines for the use of each site be 

developed to encourage cultural enterprise and to also 

preserve the essential characteristics of the site. What will 

emerge is set of exciting creative briefs, opportunities and 

challenges for entrepreneurs. These guidelines will also 

answer a set of objectives designed to help facilitate a spread 

of complimentary cultural practices that will feed into the areas 

of retail and food and beverage. 

It is very important to get the right people to Hill End. It is really 

only when visited that the town can truly be appreciated. We 

recommend NPWS support trips for influential people and 

taste makers to visit the town to generate interest and spread 

the word. We recommend that NPWS engage with a liaison 

officer with expertise in this area to help with the revitalization 

program. 

To attract cultural enterprise, it is recommended NPWS 

develop partnerships to: 

 encourage cultural enterprise; 

 network in this area; 
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 promote revitalisation projects; 

 forge private partnerships with private business for 

investment; 

 target and incentivise businesses that can add value to 

the interpretive experience; 

 forge partnerships with other organisations; 

 approach and attract suitable entrepreneurs;  

 host ‘famils’ with potential operators; 

 undertake marketing and PR programs; 

 undertake digital and social media; 

 work with special interest groups; 

 develop festivals; and 

 organise tours for influential people and tastemakers. 

Hill End needs more businesses that can provide interpretive 

experiences. It is therefore recommended to attract and 

incentivise specific businesses that can provide professional, 

creative interpretive experiences through various mediums, 

such as food and beverage, themed retail, tours, 

accommodation, cultural enterprises, entertainment and 

events. Two approaches
5
 to this could be considered: 

1. Identify existing high performing relevant businesses 

within the region, and approaching them directly to 

establish an extension or new business within Hill 

End. Incentives could include additional marketing 

emphasis within the digital, print and site based 

channels, waivering of commissions, support for 

grants, and discounted rental offers for the start-up 

period (see below). 

2. Reform of the NPWS leasing arrangements for Hill 

End so that the leases act as an incentive to attractive 

businesses to move to Hill End and deliver key 

interpretive experiences within the town. Leases for 

specific buildings should be identified and revised so 

that there is a rent free period while the business is 

established, and that the lease can be terminated if 

the business closes or does not achieve agreed KPI’s 

(such as operating hours, level of custom or customer 

satisfaction). 

                                            
5
 Consistent with fair competition policy 
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4.5   Communication  

4.5.1  Introduction 

Communication is a broad term applied to all messages and message exchange. It includes 

marketing, word of mouth, storytelling, tone, positioning media both traditional and social among many 

others. 

Communications refers to the broader concept of marketing, public relations, and relationship building. 

As the visitor experience is gradually reshaped to reflect the Interpretation and Visitation Plan, 

communications will need to be adjusted reflect the new experience. In the meantime some simple 

marketing tools and communication practices that can be quickly applied to strengthen the appeal of 

current experiences, that should lead to increased visitation and visitor satisfaction. The Plan’s 

communication strategies are therefore segmented into the short-term simple improvements, and the 

strategic repositioning of the destination’s core experience. 

4.5.2   Short-term Improvements to Communications 

Introducing new interpretation could take several years. While the experiences are being transformed, 

some of the existing communications could be clarified and strengthened to: 

1. make the current experience more appealing to potential visitors, so as to increase the appeal 

to the target markets (reflecting elements that interest them rather than being all things to all 

people) and increase visitation and income to the stronger commercial experiences; 

2. de-market elements that are underperforming and do not have major improvements 

earmarked, so that the stronger elements are highlighted and become the focus of the 

experience, and overall satisfaction is not diminished by the underperforming elements; and 

3. introduce some of the new experiences being planned, so as to build brand awareness and 

anticipation to visit. 

This strategy seeks to pave the way for more of the same in the medium term. Getting the 

implementation trialled now will make it easier to implement a fuller version after the interpretation is 

refreshed. Some of the actions could form excellent pilots to share experience with other NPWS 

destinations needing to have their communications repositioned and refreshed. In this sense, some 

funding for these actions may be able to come from the NPWS Communication Unit. 

4.5.3   Supporting Improved Interpretation 

Hill End’s destinational brand is not strong and generally limited to it being an old mining town. The 

current message is that Hill End is historically significant, but not differentiated from many other 

regional destination tourism opportunities. As the interpretation of Hill End is refreshed and its 

destinational brand is strengthened, communications will need to be refreshed and strengthened to 

enhance customer awareness and interest to visit, and then drive increased visitation—particularly 

among the target markets.  

In adjusting communications there will be an opportunity to remove perceptions of the destination 

being—old, tired and boring—and repositioning it as renewed, vibrant, exciting. There will also be an 

opportunity to reposition its location as sitting within a thriving regional tourism circle formed by 

Orange, Bathurst and Mudgee, and reposition access via a paved road. 
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All marketing, digital, print, video and PR for Hill End should 

adhere to the key messages developed in the Interpretation 

Plan. This not only applies to the actual text and imagery 

chosen but also to the look and feel of all marketing.  

Visitors need to be offered a seamless experience from pre to 

post trip. The messages and experiences promoted as part of the 

revitalised Hill End experience must be followed through at Hill 

End, and all communication must be consistent in its visual and 

tonal characteristics. There should also be opportunities for 

visitors to promote Hill End after their trip. Reminiscences, 

feedback, sharing and recommendations for Hill End need to be 

encouraged in the language of all marketing and interpretation. 

The need to develop an identity for interpretation and a 

complimentary marketing identity is extremely important in 

ensuring messages are communicated clearly and that they 

ring true in the hearts and minds of visitors. Striking the right 

tone in language, verbal and written and design—including 

style of images—is critical. This must correspond and link to 

NPWS master identity but also must have a sense of 

uniqueness that promotes the essence of Hill End. 

Social media will play a big part in supporting the rollout. Social 

media platforms are engineered to build communities. They 

connect passionate like-minded people. These platforms 

traverse distances. They allow ideas and messages to be 

communicated quickly. These platforms engage prospective 

entrepreneurs and their supporters. Digital content can be 

gathered from visitors using platforms such as FlickR, 

instagram, facebook, twitter, NPWS Youtube channel and the 

NPWS website, among others. This content can be sourced 

during a visit or after a visit. Making provision for visitors to 

contribute photographs, video and comments within digital 

initiatives such as apps, and digital interpretive displays within 

exhibitions will constantly create new interpretive content that 

can be used by NPWS to promote the experience of Hill End. 

The content can be fed across digital channels to maximise 

exposure to audiences and therefore potential visitors. 

Feedback and comment from visitors online is one of the most 

potent sources of visitor encouragement. Overwhelmingly 

visitors trust this source more than any other. 

To utilise these networks, and to effectively harness the 

potential of visitor content, a social media expert will be needed 

to develop and administer the program. Content and data must 

be evaluated and measured on a regular basis to determine if 

the current digital initiatives are yielding results and to facilitate 

online engagement.  
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5.1 Introduction 

This section of the Interpretation Plan provides a preliminary 

outline for implementation of the various initiatives identified for 

interpretation at Hill End. An evaluation framework is also 

provided which will assist in measuring the visitor experience 

against the objectives for interpretation planning.  

5.2 Preliminary Outline for Implementation 

5.2.1 Implementation Plan for Creative Identity 
Strategies 

Actions supporting renewing the destination brand Timeframe 

Develop a Destination Brand for Hill End that reflects 
the new / revitalised core experiences offered. 

Short term 

Use a series of artworks and artists to capture the 
identity and many moods of Hill End. 

Medium term 

Review and research existing oral history collections to 
document a range of personal stories that present an 
enticing and enchanting perspective on life. 

Medium term 

Seek permission to use a existing compelling portrait 
photographs of locals (such as those displayed at the 
General Store by Peter Adams) that provide a window 
into the hearts, lives and experiences of Hill End. 

Medium term 

 

5.2.2 Implementation Plan for Experience Strategies 

Actions supporting renewing the destination brand Timeframe 

Develop the interpretation planning for The 
Interpretation and Orientation Centre 

Short term 

Further develop the themes and storylines linked to 
experiences 

Short term 

Develop the interpretation planning for the fencelines 
and vacant lots 

Short to medium 
term 

Develop the interpretation planning for Holtermann’s 
Corner Interpretive Centre 

Medium term 

Develop the interpretation planning for Lyle’s Cottage Medium term 

Establish a one way circuit walk through Hill End 
featuring a series of interpretive stations that present a 
sequential story of the lifestyle of past to present 
residents of Hill End 

Medium term 

Create symbolic depictions of the missing buildings of 
Hill End to reinforce the former scale of the town at its 
peak 

Medium term 
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5.2.3 Implementation Plan for Revitalisation Strategies 

Actions supporting renewing elements of existing core activities to offer more 
compelling interpretive experiences 

Timeframe 

Hire a tourism orientated interpretation tour specialist to assist guide(s) restructure the 
Village and Ghost tours 

Short term 

Hire a tourism orientated interpretation tour specialist to assist guide(s) reinvigorate the Bald 
Hill tour 

Short term 

Hire an oral history researcher to assist the NPWS guide record the key content of the 
Village and Ghost Tours 

Short term 

Hire a tourism orientated interpretation tour specialist to use the interpretive specialist to 
build a manual on how to run the NPWS guided tours 

Short term 

Use the Tour Manual to recruit and train two additional NPWS Discovery guides Short term 

Investigate the potential for guided tour access into the former gold diggings area Short term 

If a license to access the gold diggings area can be provided, hire the NPWS lead guide and 
an interpretation tour specialist to develop a tour based on the gold diggings operations and 
lifestyle 

Short term 

Develop a program for creative spaces that supports cultural entrepreneurs  Short term 

Identify and target experienced food and beverage operators to revitalise Hill End  Short term 

Implement a Cultural Change Enterprise Revitalisation Strategy Short Term 

Hire a tourism orientated interpretation tour specialist to develop a new tour based on the 
larrikin lifestyle of the hotels 

Medium term 

 

5.2.4 Implementation Plan for Communications Strategies 

Actions supporting short-term easy improvements to communications Timeframe 

Photograph target markets experiencing the core activities and use these images in 
marketing updates (use an interpretation / tourism marketing specialist to help scope the 
images required) 

Short term 

Update the destinational brochure to emphasise marketing the core activities (self guiding 
walk, day historic tour, mine tour and ghost tour, food and beverage outlets) and relinquish 
the interpretive material to a separate brochure 

Short term 

Create separate DL fliers for all regularly run guided tours, distributed at all tourism 
businesses in Hill End and surrounding regional VIC’s. The fliers should describe the 
highlights of the experience (eg. learn about, do this or that, feel this or that, be challenged 
etc) and have a contact for booking 

Short term 

Create photo opportunities within all guided tours for customers to photograph adults in the 
experience and load the images onto social media sites (eg Facebook and Instagram) 

Short term 

Develop packages for visitors to experience Hill End, such as a package for a two hour visit, 
half day visit and weekend visit, and write the packages up in editorial style, so that the 
sequence is optimised and there are tips on how to maximise the value of the experience 

Short term 

Package complimentary commercial product (tours, accommodation and food and 
beverage) 

Short term 
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Establish a cooperative marketing campaign with the Royal Hotel, by printing promotion of 
the guided tours onto drink coasters and offering a discount if the coaster is brought into the 
NPWS booking office to make a booking, and a further incentive from the Royal if the 
coaster is stamped by the tour operator and brought back to the Hotel 

Short term 

Update the NPWS website promotion of Hill End to include interpretive experiences 
provided by the private sector OR establish a new destination website run by NPWS and the 
private sector operators 

Short term 

Generate regular familiarisation tours for staff and volunteers of Bathurst & Mudgee VIC’s Short term 

Incentivise NPWS guides to visit local campsites, Royal Hotel and Hosies to generate sales 
and receive a commission 

Short term 

Introduce an evaluation monitoring tool to establish base data on the performance of the 
experiences at Hill End 

Medium term 

 

Actions supporting rollout of improved interpretation  Timeframe 

Photograph target markets experiencing the refreshed / new core activities and use these 
images in marketing updates (use an interpretation / tourism marketing specialist to help 
scope the images required) 

Medium term 

Produce a new brochure in editorial style that reflects the core messages of the 
Interpretation Plan and highlights the new and core activities at the destination and suggests 
time-based packages of complimentary activities  

Medium term 

Update the NPWS destinational website page to highlight the new and core activities at the 
destination and suggests time-based packages of complimentary activities 

Update the site to incorporate social media platforms and source input from interested 
stakeholders and visitor feedback 

Medium term 

Update the Destination NSW destinational website page to highlight the new and core 
activities at the destination and suggests time-based packages of complimentary activities 

Medium term 

Develop a social media marketing campaign to attract cultural enterprise to Hill End. Target 
potential entrepreneurs and leverage existing creative community connections and social 
media networks 

Medium term 

Generate new editorial for the destination to highlight the new and refreshed experiences Medium term 

Adapt RFS into a VIC to introduce visitors to the overall site, promote all visitor experiences 
(NPWS and private sector) and feature promotion of a suite of packaged experiences that 
represent available time and / or interests 

Medium term 
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5.3 Evaluation Framework 

5.3.1 Evaluation framework to support Objective 1 

Table 5.1 Evaluation to support Objective 1: Assist target markets to understand, appreciate and enjoy the significance of Hill End 

Supporting Objectives Objective 1—Indicators Benchmark 

(current 
situation) 

Acceptable Range  

(our desired 
minimum and 
maximum) 

Monitoring Method  

(how we can collect the information) 

1. The majority of visitors 
reflect the target markets 

A. The proportion of visitors represented by True Travellers A. 13% A.13–25% A. Quarterly visitor survey administered outside the commercial 
area to visitors finishing their visit to Hill End 

B. The proportion of visitors represented by Pampadours B. 8% B. 8–20% B. Quarterly visitor survey administered outside the commercial 
area to visitors finishing their visit to Hill End 

C. The proportion of visitors represented by the target 
markets of True Travellers and Pampadours 

C. 21% C. 21–45% C. Quarterly visitor survey administered outside the commercial 
area to visitors finishing their visit to Hill End 

2. The majority of the 
target market visitors 
learnt something 
significant and memorable 
from a key interpretation 
theme 

A. The proportion of the target market visitors that believed 
they learnt something significant from an aspect of The Art 
of Life theme 

A. 40% A.50–80% A. Quarterly visitor survey administered outside the commercial area 
to visitors finishing their visit to Hill End (potential elements could 
relate to the domestic or social lives within the town, living 
conditions, gardens and being self-sufficient, the characters of Hill 
End, the Holtermann collection, and artistic inspiration in Hill End) 

B. The proportion of the target market visitors that believed 
they felt emotionally stirred from an aspect of The Art of 
Life theme 

B. 20% B. 50–70% B. Quarterly visitor survey administered outside the commercial area 
to visitors finishing their visit to Hill End (potential elements could 
relate to the domestic or social lives within the town, living 
conditions, gardens and being self-sufficient, the characters of Hill 
End, the Holtermann collection, and artistic inspiration in Hill End) 

3. The majority of the 
target market are very 
satisfied with the core 
interpretive experiences 
at Hill End 

A. The proportion of the target market visitors that read and 
were extremely or very satisfied with the interpretation 
provided on the building-based interpretation signs 

A. 95% A. 80–100% A. Quarterly visitor survey administered outside the commercial 
area to visitors finishing their visit to Hill End 

B. The proportion of the target market visitors that read and 
were extremely or very satisfied with the interpretation 
provided on the artworks-based interpretation signs. 

B. 95% B. 80–100% B. Quarterly visitor survey administered outside the commercial 
area to visitors finishing their visit to Hill End 

C. The proportion of the target market visitors that took and 
were extremely or very satisfied with the Village Guided Tour 

C. 95% C. 80–100% C. Quarterly visitor survey administered outside the commercial 
area to visitors finishing their visit to Hill End 
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5.3.2 Evaluation framework to support Objective 2 

Table 5.2 Evaluation to support Objective 2: Facilitate ways for visitors to contribute positive social and economic benefits to the Hill End community 

Supporting Objectives Objective 2—Indicators Benchmark 

(current 
situation) 

Acceptable Range  

(our desired 
minimum and 
maximum) 

Monitoring Method  

(how we can collect the information) 

1. The number of visitors 
is as per forecasts 

A. The annual number of visitors to Hill End A.100,000 A.100,000–200,000 A. Operate a traffic counter at site entry sign and make an 
allowance for the amount of local traffic, then multiply by 2.7 to 
generate visitation 

B. The number of visitors to Hill End in February B.  B.  B. Operate a traffic counter and take monthly readings 

C. The number of visitors to Hill End in July C.  C.  C. Operate a traffic counter and take monthly readings 

D. The annual number of customers taking the Village tour D.  D.  D. NPWS record group size per tour and collate to monthly and 
annual data 

E. The annual number of customers taking the Ghost Tour E.  E.  E. NPWS record group size per tour and collate to monthly and 
annual data 

2.  Tourism is generating 
sustainable income for 
key operators at Hill End 

A.  The number of room nights sold per annum from the 
major tourist accommodation operators at Hill End 

A. 3,431  A. 5,200–8,600 A. Confidentially collect data from the Hill End Lodge (30), Royal 
Hotel (10), Hill End B&B (7 rooms) 

B. The average occupancy per annum from the major 
tourist accommodation operators at Hill End 

B. 20%1  B. 30–50% B. Bi-annual analysis of the number of bed nights sold divided by 
total room nights available (currently 100% equates to 17,155 
room nights, based on total rooms 47*365nights) 

C. Revenue from the two Hill End Campsites C. $ C. $ C. NPWS revenue account from camping fees 

E.  The number of ECLSP staff in full-time employment 
covering essential ECLSP services 

E. 4 E. 5–7 E. Bi-annual analysis of BNT employment records for ECLSP 

6. Tourism plays a major 
role in generating 
employment for local 
residents 

A. The annual proportion of local residents that are part or 
full time employed in local tourism businesses2 

A. 30% A. 30–60% A. Pool several locals that operate businesses in Hill End to 
review the resident list and allocate which ones have part time or 
full time employment from tourism, then convert to a percentage 
of the population  

                                                      
1
 Estimate based on consultation, which needs refining with the operators 

2
 Employment could be within creative industries linked to a visitor experience at Hill End, accommodation, food and beverage, tours, NPWS 
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5.5.3    Evaluation framework to support Objective 3 

Table 5.3 Evaluation to support Objective 2: Assist conserve Hill End as an authentic mining village remnant of the mid-19th Century with a creative past, present 

and future 

Supporting Objectives Objective 3—Indicators Benchmark 
(current 
situation) 

Acceptable Range  

(our desired 
minimum and 
maximum) 

Monitoring Method  

(how we can collect the information) 

The public can access the 
authentic sites and 
buildings of Hill End 

A. The proportion of NPWS historic buildings open for 
public access 

A.  A.  A. NPWS review the number of buildings audit the main 
buildings under their care and count the number open for public 
access (independent access, guided tour, customer of 
accommodation, retail or other business) then convert to a 
proportion 

B. Number of visitors that had guided tour access to 
historic mine workings 

B.  B.  B. Source NPWS Discovery tours to determine number of tours 
(visitors) that were provided access to the historic mine workings 
area  

C. Monthly number of essentially vacant leased buildings 
owned by the NPWS 

C.  C.  C. NPWS review of buildings it leases to identify the number not 
occupied for the majority of the month 

Conservation status of 
historic buildings, 
infrastructure and 
landscape 

A. Annual proportion of buildings with outstanding 
conservation works needing to be undertaken on NPWS 
owned properties 

A.  A.  A. NPWS review of conservation works program to identify 
number of buildings with outstanding conservation works, as a 
proportion of total 

B. Annual number of incidents involving heritage fabric B.  B.  B. Local government and NPWS count the number of incidents 
(accidental or malicious) threatening or impacting cultural 
heritage at Hill End (eg, graffiti, vandalism, theft, demolition, 
extensions and adaptations) 

C.  C.  C.  C.  
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5.5.4 Draft visitor survey to support the Evaluation Tool 

The following Draft Visitor Survey has been built to support the Evaluation Framework. Other 

questions could be added to the survey to source additional information. For example, if the survey is 

administered at the end of a guided tour, there would be additional questions that NPWS would 

typically ask. 

Q 1. Which best fits who you are here at Hill End? 

 Spend quality time with my partner / choose holidays that the kids will enjoy / spend money on 

local tourism 

 Take it pretty slow / do things myself and be self-sufficient / avoid busy times like the school 

holidays 

 Seek out the nightlife and have a good time everyday / travel with my friends / travel with those 

of similar interest 

 Get involved in activities rather than be a spectator / have new experience and adventure / go 

away for longer than most people
TM

 

 Have the same comforts I enjoy at home / have variety and new experiences / take time out for 

me
TM

 

Q2. After your experience at Hill End, do you believe that you have learnt anything significant 
about: 

 the domestic or social lives within the town 

 gardens and being self-sufficient 

 the characters of Hill End 

 the Holtermann Historic Photogaphic collection, and  

 artistic inspiration in Hill End 

Q3. After your experience at Hill End, do you believe that you were emotionally stirred by any 
of the following: 

 the domestic or social lives within the town 

 gardens and being self-sufficient 

 the characters of Hill End 

 the Holtermann Historic Photogaphic collection, and  

 artistic inspiration in Hill End 
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Q4. If you read any of the building-based interpretation signs at Hill End, how satisfied were 
you with them? 

 Extremely satisfied 

 Very satisfied 

 Satisfied 

 Unsatisfied  

 Didn’t look at any of them 

Q5. If you read any of the artworks-based interpretation signs at Hill End, how satisfied were 
you with them? 

 Extremely satisfied 

 Very satisfied 

 Satisfied 

 Unsatisfied  

 Didn’t look at any of them 

 

Q6. If you took the Village-based guided tour of Hill End, how satisfied were you with it? 

 Extremely satisfied 

 Very satisfied 

 Satisfied 

 Unsatisfied  

 Didn’t take the tour 
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